CONFUSING 

THE  REAL 

|SSUE 

■  All  of  us  are  hearing  a  lot  of  talk  these  days  about  private  brands. 
What  is  their  importance?  What  is  their  place  in  marketing?  It's  an 
interesting  subject,  yes — and  an  important  one.  But  is  it  as  interesting, 
is  it  as  important  as  the  one  major  issue  that  faces  us  all?  That  issue  is 
— quality  in  the  can. 

■  Upon  quality,  the  future  of  everyone  of  us  does  now,  and  always 
will,  depend.  The  care  with  which  every  canner  packs  his  foods— the 
care  with  which  every  manufacturer  of  containers  builds  his  product — 
is  and  will  continue  to  be,  the  answer  that  spells  success. 

■  Upon  every  canner,  big  or  little,  rests  this  great  responsibility.  Let’s 
not  get  sidetracked.  No  subject,  the  present  one  or  any  other,  should 
be  big  enough  or  vital  enough  to  make  us  waver  from  our  course.  To 
quality  now  and  always  let  us  pledge  ourselves. 
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Corn  Shaker 


BECAUSE 

There  is  no  question  about  the  corn  getting  sufficient  shake. 

It  is  well  built  to  withstand  constant  and  long  use. 

Lots  of  machines  sold  12  to  15  years  ago  still  in  use. 

Cans  are  fed  into  machine  and  delivered  automatically  to 
labeling  machine  without  handling. 

If  you  are  troubled  with  Black  Discoloration  in  your  com, 
here  is  a  remedy— Use  our  Corn  Shaker.  Shaking  also  gives 
the  corn  a  Rich  Creamy  Appearance. 

Ayars  Machine  Company 

Salem,  New  Jersey 

I  Pea  &  Bean  Fillers,  Beet  Topper,  Beet  Grader,  Beet  Splitter,  Beet  Quarterer,  Beet 
J  Peeler,  Beet  Slicer,  Process  Clock,  Tomato  Fillers,  Tomato  Washer  Trimmer  &  Scalder, 
^  Tomato  Corer,  Hot  Water  Exhauster,  Cooker,  Rotary  Syruper,  Liquid  Plunger  Filler, 
V  Angle  Hanger,  Can  Sterilizer,  Can  Cleaner,  Friction  Clutch. 


Manufacturers  of 
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Robins  Dependable  Canning  Machinery 

Since  1855 


Cloaed  Retorla 


Robins  Pumpkin 
Steamer 


Write  for  Special  Circular 


C  rcle  Steam  Hoist 


McStay  Robins 
Lightning  Box  Sealer 


A.  K.  ROBINS  &  COMPANY,  INC. 


ROBERT  A.  SINDALL.  President 


HARRY  R.  SJANSBURY,  Vice-President 


Enamel  Buckets 

Plain  or  Numbered 


Lombard  and  Concord  Sts.,  Baltimore,  Md. 

Manufacturer*  of 

CANNING  MACHINERY  AND  SUPPLIES 

Write  for  Our  Three-Hundred  and  Thirty 'five  Page  Catalog 

WE  FURNISH  COMPLETE  PLANTS  FOR  VEGETABLES, 
FRUITS,  SEA  FOODS,  ETC. 


Robins  Skin  Pump 


MANUFACTURERS  OF 

Green  Pea  Vlners 
Green  Pea  Feeders 
Green  Bean  Graders 
Green  Bean  Cleaners 
Green  Bean  Snippers 
Conveyors 
Can  Markers 
Lift  Trucks 


NIAGARA  FALLS,  N.  Y. 

SPECIAL  MACHINERY  BUILT 
TO  ORDER 


SPECIAL  AGENTS 

JAMES  Q.  LEAVITT  COMPANY 
Ogden,  Utah 

A.  K.  ROBINS  &  CO.,  INC. 
Baltimore,  Md. 

BROWN  BOGGS  FOUNDRY  & 
MACHINERY  COMPANY,  Ltd. 
Hamilton,  Ontario 


1928  MODEL  VINER 

MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 

CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 

VARIABLE  speed  drive  to  BEATER 
CYLINDER  ONLY 

Patented  March  15,  1928 
(REEVES  Transmission) 


CHISHOLM -RYDER  COMPANY,  Incorporated 
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Make  all  Drafts  or  Money  Orders  pay¬ 
able  to  The  Trade  Company. 

Address  all  communications  to  THE 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested  to  use 
the  columns  of  THE  CANNING  TRADE 
for  inquiries  and  discussions  among  them- 
selves  on  all  matters  pertaining  to  their 
business. 

Business  communications  from  all  sec¬ 
tions  are  desired,  but  anonymous  letters 
will  be  ignored. 

Arthur  I.  Judge,  Editor. 


THE  Canning  Trade  is  the  only 
paper  published  exclusively  in  the  interest 
of  the  Canned  Food  Packers  of  the  United 
States  and  Canada.  Now  in  its  fifty- 
second  year. 

Entered  at  PostoMce,  Baltimore,  Md., 
as  second-class  matter. 


TERMS  OF  SUBSCRIPTION 
One  Year  -----  $3.00 

Canada  -----  $4.00 

Foreign . $5.00 

Extra  Copies,  when  on  hand,  each,  .10 


Advertising  Rates  Upon  Application. 


EDITORIALS 

- ♦ - 

Tri-state  meeting  December  nth  and 

12th — ^The  annual  convention  of  the  Tri-State 
Packers  Association,  with  all  its  accompanying 
features,  will  be  held  at  the  Hotel  Benjamin  Franklin, 
Philadelphia,  on  December  11th  and  12th.  That  there 
will  be  plenty  of  matters  of  importance  up  for  consid¬ 
eration  goes  without  saying,  and  we  can  look  for  an 
interesting  and  valuable  meeting.  The  entertainment 
features  will,  as  usual,  be  in  charge  of  the  Get  To¬ 
gether  Committee,  and  the  guiding  spirit  of  that  good 
bunch,  Mr.  Robert  A.  Sindall,  more  generally  known  as 
“Bob,”  promises  much. 

TANDARD  MAKING  PROGRESSES— When  the 
debate  pro  and  con  of  the  Mapes  Bill  was  up,  we  be¬ 
lieve  we  said,  and  at  least  we  thought,  that  the  big 
job  and  the  slow  job  would  be  the  definite  adoption  of 
.'standards  for  the  various  products.  That  job  has  been 
on  the  boards  and  bantered  about  for  a  quarter  of  a 
century,  but  we  forgot  that  the  U.  S.  Warehousing  Act 
has  since  come  into  the  life  of  canned  foods,  and  that 
where  money  is  needed  old  Mother  Invention  finds  a 
way,  and  fairly  quickly.  And  it  is  so  now. 

The  Enforcement  Bureau  of  the  Department  of  Ag¬ 
riculture  turned  to  the  warehousemen  for  the  stand¬ 
ards  they  had  set  up  to  judge  canned  foods  presented 
for  loans,  and  found  them  not  only  satisfactory,  but 
the  manner  of  using  the  score  card  for  such  judging 
the  right  thing,  and  now'  the  Secretary  of  Agriculture 
has  issued  definite  standards  for  tomatoes,  peas  and 
corn  of  both  kinds,  the  cream  style  and  the  whole  grain. 
The  official  pronouncement  has  just  come  to  hand,  but 
the  standards  are  put  out  as  effective  September  1st, 
1930. 

This  pronouncement  has  all  the  importance  and  dig¬ 
nity  of  the  grand  act,  for  it  reads  in  each  standard 
under  question : 

“Pursuant  to  the  authority  vested  in  the  Sec¬ 
retary  of  Agriculture  by  Section  19  of  the  United 


States  Warehouse  Act  of  August  11th,  1916,  as 
amended,  I,  Arthur  M.  Hyde,  Secretary  of  Agri¬ 
culture,  do  hereby  establish,  promulgate  and  give 
public  notice  of  grades  for  canned  tomatoes 
(peas,  whole  grain  and  cream  style  corn),  effec¬ 
tive  September  1st,  1930,  as  hereafter  set  forth. 

In  testimony  whereof  I  hereunto  set  my  hand 
and  caused  the  official  seal  of  the  Department  of 
Agriculture  to  be  affixed  in  the  city  of  Washing¬ 
ton  this  4th  day  of  September,  1930. 

(Signed)  ARTHUR  M.  HYDE. 

Now  it  will  be  noted  that  these  standards  are  for  use 
in  the  U.  S.  Warehouse  Act,  and  that  nothing  is  said 
of  the  Mapes  Amendment;  but  as  the  Department  of 
Agriculture  is  entrusted  with  the  enforcement  of  the 
Mapes  Amendment  and  the  standards  it  sets  up,  it  is 
not  to  be  supposed  that  the  U.  S.  D.  A.  will  find  it  nec¬ 
essary  to  adopt  another  set  of  standards.  So  to  all 
intents  and  purposes  these  are  the  standards  which 
will  be  used  in  the  judging  or  grading  of  these  canned 
foods  from  now  on.  The  Mapes  Law  provides  that  not 
less  than  90  days  notice  shall  be  given  in  advance  of 
the  dates  when  such  standards  shair  become  effective. 
That  question,  of  course,  is  still  open,  and  the  stand¬ 
ards  cannot  become  law  until  such  notice  is  duly  given. 
When  they  will  do  that  remains  to  be  seen,  and  pro¬ 
vided,  of  course,  that  this  one  set  of  standards  is  to  do 
for  both  branches  of  the  Agricultural  Department.  It 
is  not  supposed  that  the  enforcement  of  the  Mapes 
amendment  will  be  started  until  the  early  part  of  1931, 
and  then  will  apply  only  to  goods  packed  in  1931  and 
thereafter.  In  any  event  there  is  nothing  to  fear  about 
present  packs. 

But  bear  in  mind,  when  you  consider  getting  more 
labels,  that  this  law  will  be  enforced  next  year,  and 
that  goods  which  fall  below  standards,  those  which 
grade  lower  than  standards,  must  be  plainly  marked 
for  what  they  are.  There  is  to  go  with  such  statement 
a  special  wording  which  the  U.  S.  D.  A.  will  adopt  and 
announce.  We  expect  this  will  be  shortly  forthcoming. 

This  action  of  the  Warehouse  Act  will  permit  many 
canners  to  make  use  of  this  means  of  financing,  and 
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undoubtedly  that  accounts  for  the  issuing-  of  these 
standards  now  and  as  of  September  1st.  That  is  good 
work,  and  we  congratulate  Messre.  Yohe  and  Williams, 
and  we  know  the  industry  will  feel  grateful  for  this  re¬ 
lief.  It  is  badly  needed,  as  a  glance  at  the  market 
prices  will  show. 

Next  week  we  will  publish  the  full  official  text  of 
these  standards,  and  you  should  make  arrangements 
now  to  carefully  preserve  that  issue,  so  that  in  case  of 
question  you  will  have  these  standards  in  front  of  you. 

With  these  four  staples  out  of  the  way,  the  Depart¬ 
ment’s  job  of  formulating  standards  is  considerably 
lessened,  and  the  others  will  shortly  follow,  beyond  a 
doubt.  So  we  may  expect  to  see  standards  issuing 
right  along  now,  until  by  the  first  of  the  year  we  will 
probably  have  them  all  in  shape.  Then  the  big  job  of 
packing  so  as  to  avoid  the  low  grades  or  sub-standards 
will  be  on.  You  will  note  they  are  called  sub-standards 
here  and  not  “seconds,”  but  a  further  ruling  may  com¬ 
pel  that  name.  We  shall  see. 

IGH  TARIFF  WORKING? — There  are  some  rea¬ 
sons  to  claim  that  the  high  tariff  on  canned  to¬ 
matoes  has  had  and  is  having  a  good  effect  upon 
the  slowing  down  of  importation.  This  is  shown  by 
the  following  figures.  The  importations  of  canned  to¬ 


matoes  show : 

August,  1929,  1,401,198  lbs.,  valued  at . $73,088 

August,  1930,  125,402  lbs.,  valued  at .  4,559 

Still  earlier  than  this  it  showed: 

July,  1929,  5,107,259  lbs.,  valued  at . $293,480 

July,  1930,  326,151  lbs.,  valued  at .  23,163 


On  the  other  hand,  tomato  paste,  which  was  not  so 
severely  dealt  with  in  the  tariff,  shows  a  considerable 
increase  this  year  over  last  year.  The  figures  on  to¬ 


mato  paste  are  as  follows: 

July,  1929,  518,560  lbs.,  valued  at . $73,760 

July,  1930,  310,481  lbs.,  valued  at .  27,343 

August,  1929,  448,586  ll3s.,  valued  at . $49,624 

August,  1930,  570,633  lbs.,  valued  at .  56,211 


In  the  first  eight  months  of  1929  we  imported  64,- 
056,304  lbs.  of  canned  tomatoes,  valued  at  $3,785,034, 
and  of  tomato  paste  5,380,696  lbs.,  valued  at  $759,422. 
In  the  first  eight  months  of  1930  we  have  imported 
30,655,238  lbs.  of  canned  tomatoes,  valued  at  $1,503,- 
405,  but  of  tomato  paste  we  have  imported  7,983,941 
lbs.,  valued  at  $729,593. 

Just  how  much  the  tariff  had  to  do  with  this,  or  the 
general  industrial  conditions  as  shown  in  the  lower 
value  of  the  tomato  paste  of  this  year,  despite  the  in¬ 
creased  amount  in  pounds,  cannot  be  said,  but  the  tariff 
is  entitled  to  the  credit. 

Good  logic — Everybody  tries  to  help  the  can- 
ners,  and  if  such  views  were  given  the  considera¬ 
tion  they  deserve,  as  coming  from  observers  on 
the  side  lines,  they  might  be  better.  Note  this  good 
editorial  as  given  in  a  salmon  letter  by  G.  P.  Halferty 
&  Co.,  Seattle: 

“Profits — not  prophets — foretell  the  future.” 

One  need  not  be  a  prophet  to  predict  that  selling 
without  profit  does  not  enhance  the  future  of  any 
industry. 

Salmon  packers,  taking  stock  of  their  position 
after  the  hysteria  of  heavy  selling,  now  are  com¬ 
ing  to  realize  that  pink  and  chum  salmon  are  too 
cheap ;  that  they  sold  below  cost,  which  meant  not 
only  no  profit,  but  a  definite  loss ;  that  they  for  a 
time  stepped  out  of  the  role  of  men  bent  upon  the 
serious  business  of  maintaining  a  reasonable 
profit  in  a  legitimate  industry  and  became  instead 


more  or  less  benevolent,  altruistic,  and,  should  we 
say,  not  too  hard-headed  philanthropists,  to  the 
benefit  of  no  trade  channel  particularly. 

And  now  comes  with  the  dawn,  and  the  cold 
awakening,  and  all  that  sort  of  thing,  the  cold 
logic  which  indicates  that  to  have  sold  their  wares 
below'  cost  was  unfortunate,  but  to  continue  to  do 
so  is  unw'arranted  and  unjustified. 

And  so,  as  salmon  continues  into  rapid  con¬ 
sumption  and  as  packers  are  coming  to  realize 
that  profit  has  some  place  in  their  scheme  of 
things,  one  may  expect  the  price  pendulum  to 
swing  the  other  way  with  an  advance  in  these 
grades  of  salmon  from  their  present  subnormal 
position. 

No  staple  commodity  indefinitely  remains  below 
production  cost. 

HOPE  FOR  BETTER  CAN  PRICES 

HE  beginning  of  the  month  witnessed  the  naming 
of  a  cut  in  tin-plate  prices,  and  to  that  extent  was 
an  answer  to  the  demands  of  canners,  recently 
grown  quite  loud,  for  lower  can  prices. 

This  announcement  appeared  officially  in  American 
Metal  Market  of  October  3rd,  and  is  as  follows : 

Pittsburgh,  October  2 — Late  yesterday  afternoon  the  Ameri¬ 
can  Sheet  and  Tin  Plate  Company  decided  to  reduce  its  tin  plate 
price  by  25  cents,  from  $5.25  to  $5,00,  adjustment  to  be  made 
on  shipments  beginning  October  1st,  and  to  name  the  new  price 
for  first  half  contracts,  thus  making  a  formal  order  book  open¬ 
ing  a  month  and  a  half  before  the  average  date  in  recent  yeras. 

The  leading  interest’s  reduction  was  due  to  widespread  shad¬ 
ing  in  the  market  for  some  time  past,  this  having  been  noted  as 
early  as  in  the  American  Metal  Market  report  of  August  12th, 
w'here  it  was  said  that  small  orders  were  sometimes  being  taken 
at  the  price  usually  made  only  to  large  buyers  by  way  of  a  quan¬ 
tity  differential,  but  that  $5.25  remained  the  regular  or  basis 
price  and  was  the  price  governing  tin  can  prices. 

Recalling  what  occurred  last  year,  it  is  not  inappropriate  for 
this  market  report  to  comment  that  wise  strategy  is  involved  in 
announcing  a  price  for  the  first  half  of  the  new  year  so  early. 
The  history  is  that  on  November  15,  1929,  the  leading  interest 
announced  $5.35,  its  old  price,  for  the  first  half  of  this  year,  and 
then  there  was  shading,  constraining  it  to  announce  on  De¬ 
cember  31st  a  reducction  of  ten  cents.  It  was  inconvenient  for 
sellers  and  buvers  alike  for  a  readjustment  to  be  made  at  that 
time.  With  the  announcement  made  so  early  this  time,  tacit 
notice  is  given  that  if  there  is  cutting  there  will  be  ample  time 
for  readjustment  and  this  will  naturally  act  as  a  deterrent. 

Both  sheet  bars  and  pig  tin  are  lower  than  at  the  time  of  the 
last  price  announcement,  justifying  a  reduction  in  tin  plate 
price,  as  buyers  of  all  commodities  expect  as  low  a  price  as  can 
be  made.  The  action  may  be  regarded  as  a  construcive  one, 
helping  towards  stabilization  of  the  steel  market  as  a  whole, 
and  supplementing  the  bar,  shape  and  plate  stabilization  refer¬ 
red  to  in  another  report  in  this  issue. 

BERLIN-CHAPMAN’S  FINE  NEW  CATALOGUE 

HE  Berlin-Chapman  Company,  of  Berlin,  Wis., 
has  often  told  you  that  they  can  furnish  a  com¬ 
plete  line  of  machinery  of  the  most  up-to-date  and 
efficient  kind  for  any  product  desired,  or  can  furnish 
any  single  machine  needed,  and  now  they  have  just 
issued  a  catalog  showing  most  of  these  famous  ma¬ 
chines. 

It  is  a  neatly  printed,  well-arranged  catalog  showing 
pictures  of  plants  which  they  have  equipped  from  stem 
to  stern,  and  detailed  descriptions  of  all  the  machines. 
And  it  is  well  worth  any  canner’s  careful  study.  Note, 
for  instance,  the  department  equipped  with  their  Pea 
Regraders,  or  their  Water  Pre-Heater  and  Brine  Mix¬ 
ing  Units;  the  Berlin-Chapman  Com  Silker;  but  in 
particular  their  quality  Pea  Separator.  This  machine 
is  making  history,  and  the  catalog  shows  it  so  clearly 
that  you  can  understand  why. 

They  will  gladly  send  you  a  copy  if  you  ask  for  it. 
It  ought  to  be  on  every  canner’s  desk. 
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For  Pulping  Toma¬ 
toes,  Pumpkins, 
Squash,  Sweet  Pota¬ 
toes,  Apples,  Prunes, 
Plums,  Figs,  Berries, 
Citrus  Fruit,  Etc. 

The  Indiana  Pulper 

HE  outstanding  pulping  machine  of  the  can- 
^  I  ning  industry — tremendous  capacity — mini- 
mum  waste — maximum  yield — greatest  invest¬ 
ment  return. 

An  operating  capacity  of  500  bushels  of  tomatoes 
or  other  products  of  a  light,  watery  texture,  is  not 
unusual  with  this  Pulper.  In  fact  it  handles  the  pro¬ 
duct  more  rapidly  than  it  can  possibly  be  fed  to  it  so 
that  its  capacity  is  almost  unlimited  and  immeasur¬ 
able. 

The  Indiana  is  so  thorough  in  its  action  that  all 
material  worth  saving  is  saved  and  the  pomace  dis¬ 
charged  thoroughly  dry.  The  machine  is  readily 
adjustable  so  that  when  material  of  poor  grade  is 
being  run,  the  desired  quality  in  the  finished  product 
may  be  maintained. 

Only  the  best  of  workmanship  and  material  go  into 
the  construction  of  Indiana  Pulpers.  It  is  highly 
essential  that  a  Pulper  he  easy  to  keep  clean  and  sweet 
to  aVoid  a  high  mold  count  and  spoilage  trouble. 
The  Indiana  is  so  designed  that  the  screen  and  frame 
can  be  quickly  removed  for  thorough  cleaning 
throughout. 

Standard  macnines  have  all  contact  parts  of  bronze 
except  shaft  which  is  steel,  and  hopper,  under-pan, 
hood  and  screens  of  copper.  Monel  metal  throughout 
or  other  metals  readily  available  if  desired. 

Let  us  send  you  complete  information  on  the  sturdy 
Indiana  Pulper  as  well  as  other  Langsenkamp  equip¬ 
ment  in  which  you  may  be  interested.  Just  clip,  fill  in 
and  mail  the  coupon  below  to 

Sprague-Sells  Corporation 

Division  of 

Food  Machinery  Corporation 

308  West  Washington  Street  Chicago,  Ill. 

EXCLUSIVE  AGENTS  EXCEPT  IN  INDIANA  FOR: 


SpraRue-Sells  Corporation 
308  West  Washington  Street 
Chicago,  Illinois 

You  may  send  us  complete  information  on  the  following 
Langsenkamp  equipment: 

□  Indiana  Pulper  □  Improved  Brush  Finisher 

□  Indiana  Chili  Sauce  Machine  Dlndiana  Colossal  Finisher 

□  Indiana  Paddle  Finisher  □  Kook-More  Koils  and  Tanks 

□  Langsenkamp  Copper  Kettles,  size . gal. 


There  are  no 
Substitutes 

for  sanitary  cleanliness  in  the 
canning  plant,  and  to  be  satisfied 
with  a  lesser  degree  of  safe,  de¬ 
pendable,  harmless  cleanliness 
than  is  insured  by  the  use  of 


Sanitdry 


is  to  run  the  risk  of  “flats  and 
sours”  caused  by  preventable 
sources  of  contamination. 


An  order  on  your  supply 
house  for 

*  WYANDOTTE** 

is  your  best  guarantee  of  ef¬ 
ficient,  safe  sanitation 
throughout  your  canning 
plant. 


Do  You  Do  Peeling  ? 

If  you  peel  peaches,  apricots,  grapefruit,  or  pro¬ 
cess  olives,  you  will  be  interested  in  complete 
information  on  Wyandotte  Canners  Alkali. 
Write  this  office. 


THE  J.  B.  FORD  CO. 

Sole  Mfg. 

Wyandotte,  Michigan 
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Crop  Reports 

Condition  of  Canners  crops  as  reported  direct  by  Canners.  You  need  this 
kind  of  information,  and  should  appreciate  its  value.  Contribute  your  share 
and  keep  this  column  up  to  the  minute.  We  urge  your  co-operation  and  invite 
your  communication. 


TOMATOES 

Arlington,  Calif.,  September  30,  1930 — ^The  yield 
from  the  first  crop  was  100  per  cent.  We  are  now  hav¬ 
ing  a  lull  and  only  running  about  three  days  a  week. 
Unless  we  have  a  frost,  and  if  the  green  tomatoes  that 
are  now  on  the  vines  ripen,  we  will  have  100  per. cent 
pack  in  Southern  California. 

Westport,  Ind.,  October  6, 1930— It  seems  that  it  has 
been  about  normal  as  far  as  quantity  is  concerned  but 
we  have  had  a  lot  of  trouble  getting  stock  with  any¬ 
thing  like  a  normal  color.  It  has  been  a  real  fight  all 
along  the  way  to  get  a  good  raw  stock ;  in  fact,  we  have 
not  packed  any  real  extra  standards,  but  have  put  up  a 
real  good  standard.  We  are  expecting  Jack  Frost  to 
put  us  out  of  business  most  any  time  now. 

Hurlock,  Md.,  October  4,  1930 — Everybody  is  loaded 
with  tomatoes ;  pack  equal  to  1929.  Woe  be  unto  the 
canner  who  did  not  have  any  money  to  lose. 

Jessup,  Md.,  October  4,  1930 — Our  acreage  was  10 
per  cent  greater  than  last  year ;  yield  from  10  to  25  per 
cent.  To  give  an  idea  as  to  conditions  through  this 
locality,  we  took  over  the  entire  acreage  of  a  nearby 
canner  along  with  our  contracted  acreage,  bought  on 
the  open  market  from  nearby  farmers,  and  being  con¬ 
servative  we  will  pack  75  per  cent  less  this  year  than 
in  1929.  Had  two  nights  of  light  frost  this  week,  nip¬ 
ping  the  ends  of  vines. 

Joppa,  Md.,  October  7,  1930 — Yield  about  50  per  cent 
on  normal  acreage.  Fairly  good  quality  but  tomatoes 
were  very  small. 

Kingston,  Md.,  October  7,  1930 — Our  packing  season 
ended  September  27th.  Our  pack  was  almost  exactly 
four-sevenths  of  the  quantity  packed  .in  1929.  The 
yield  in  our  territory  was  40  per  cent  of  a  normal  year ; 
acreage  was  much  larger  than  normal.  We  have  no 
way  to  estimate  the  amount  erf  increase  with  any  de¬ 
gree  of  certainty,  but  we  believe  it  was  around  50  per 
cent. 

Union  Bridge,  Md.,  October  7,  1930 — About  25  to  30 
per  cent  of  a  normal  crop  for  us,  with  quality  very  poor. 
Recent  heavy  frost  killed  all  chances  for  better  yield 
expected  from  late  plantings. 

Crocker,  Mo.,  October  6,  1930 — We  have  seven  fac¬ 
tories  and  two  never  canned  a  thing.  The  five  canned 
four  cars  and  should  have  canned  35  cars  in  normal  sea¬ 
son.  Canning  is  now  finished. 

Seligman,  Mo.,  September  30,  1930 — Acreage  was 
increased  25  per  cent ;  production  75  per  cent  of  normal. 

CORN 

Frederick,  Md.,  October  4, 1930 — Crop  a  total  failure. 
Did  not  run  our  plants. 

Joppa,  Md.,  October  7,  1930 — Almost  a  total  failure; 
yield  about  20  per  cent  of  normal.  Had  a  few  acres  of 
late  corn  that  looked  most  promising,  but  it  was  almost 
eaten  up  by  worms. 

Middletown,  Md.,  October  4,  1930 — Crop  a  total 
failure;  did  not  pack  a  case. 

Waterloo,  Wis.,  October  6,  1930 — Our  yield  was  but 
56  cases  to  the  acre. 


PEAS 

Markesan,  Wis.,  September  30,  1930 — We  planted 
1,200  acres  of  Alaskas  and  sweets  the  past  season.  We 
lost  40  acres  of  Alaskas  by  frost  and  200  acres  of 
sweets  that  never  could  have  looked  better  were  de¬ 
stroyed  by  lice  and  hot,  dry  weather.  The  yield  that 
we  did  can  went  90  cases  to  the  acre,  but  poor  quality 
in  Alaskas ;  the  quality  was  somewhat  better  on  sweets. 
In  the  first  place  we  were  ten  days  late  in  getting 
started,  and  after  running  two  days  all  the  fields  were 
red  hot. 

Waterloo,  Wis.,  October  6,  1930 — Our  yield  this  year 
has  been  the  lowest  in  the  29  years  that  this  firm  has 
operated.  Alaskas  63  cases  to  the  acre  and  sweets  56. 

BEANS 

Middletown,  Md.,  October  4,  1930 — Snap:  50  per  cent 
of  a  crop. 

Seligman,  Mo.,  September  30,  1930 — Acreage  nor¬ 
mal;  production  90  per  cent  of  normal. 

- 4, - 

FOOD  COMPETITION 
By  Roy  Irons,  Secretary  National  Kraut 
Packers  Association. 

There  is  keen  competition  among  all  foods.  It 
must  be  remembered  that  an  individual  can  con¬ 
sume  only  so  much  food.  Because  there  are  so 
many  different  kinds  of  foods  it  is  difficult  for  any  cer¬ 
tain  food  to  win,  and  harder  still  for  it  to  maintain  its 
place  in  the  daily  diet. 

So-called  fresh  vegetables  are,  no  doubt,  the  keenest 
competitors  of  kraut.  Food  habits  are  improving  and 
it  has  been  said  that  improved  methods  of  distribution 
of  fresh  vegetables  have  seriously  affected  consump¬ 
tion  of  canned  and  prepared  vegetables,  particularly 
with  hot6ls,  restaurants  and  institutions,  during  the 
last  several  seasons. 

Hotel  managers  have  said  their  guests  demand  fresh 
vegetables.  There  you  have  it  in  unvarnished  terms. 
Another  case  of  the  survival  of  the  fittest.  Kraut  must 
be  advertised  so  their  “guests”  will  “demand”  it,  too, 
or  it  will  lose  its  place  on  the  bill-of-fare  in  the  human 
diet. 


CONVENTION  DATES 


November  3-4-5,  1930 — Wisconsin  Canners  at  Hotel 
Schroeder,  Milwaukee. 

December  9-10,  1930 — Ohio  Canners  Association.  An¬ 
nual  Meeting. 

December  11-12 — ^Tri-State  Packers,  annual,  at  Benja¬ 
min  Franklin  Hotel,  Philadelphia. 

December  11-12,  1930 — Association  of  New  York  State 
Canners.  Annual  Meeting  at  Hotel  Seneca, 
Rochester,  N.  Y. 
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Ideal  Viner  FEEDER  with  Distributor 

On  Every  Viner  Is  Economy 


No  viner  can  do  satisfactory  work  when  its 
beaters  are  obliged  to  work  on  heavy  mats 
or  bunches  of  vines. 

Separation  of  the  vines  by  the  feeder  is, 
therefore,  essential  to  best  results. 
Hamacheck  Ideal  Viner  Feeders  with  dis¬ 
tributors  are  the  only  feeders  that  thoroughly 
separate  the  vines.  The  savings  effected, 
over  the  use  of  any  other  virier  feeder^  are  so 
large  that  it  is  not  unusual  to  hear  pea  packers 
say  that  the  Ideal  Viner  Feeders  more  than 
save  their  cost  each  season. 

OVER  2000  IN  USE 


PATENTED  IN  U.  S.  CANADA  AND  FRANCE 


IDEAL  Feeders  have  been  greatly  improved  during  the  past  two  years. 

FRANK  HAMACHEK  MACHINE  CO. 

Kewaunee,  established isao  incorporated  1924  Wisconsin 

Manufacturers  of  VINERS.  ENSILAGE  DISTRIBUTORS  and  CHAIN  ADJUSTERS . 
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It’s  the  Cut  of  the  Kernel  that  counts 

WHOLE  GRAIN 
CORN  CUTTER 

1  — Cuts  and  Discharges  Corn  without  Crushing. 

2 —  Does  not  require  Blanching  Corn  on  Cob.  uW 

3 —  Handles  Cobs  Three  Inches  in  Length.  MUBju 

4 —  Has  an  Accurate  Ear  Centering  Device.  ^^B^ 

5—  Is  Sanitary — Can  be  Easily  Cleaned.  mA 

6 —  Is  Simple,  Compact  and  “Master-Built.”  ‘ 

Hansen  Equipment  for  Whole 

Grain  Corn  Makes  Possible  a  Better  V  ^B 

Method  for  Handling  This  Product.  H 


HANSEN  CANNING  MACHINERY  CORP. 


CEDARBURG, 

WISCONSIN 
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What  Canned  Foods  Distributors  are  Doing 

Court  Denies  Intervention  as  Consent  Decree  Hearings  Start — Kroger  Opens  Units  in  Sears, 

Roebuck  Stores— Wisconsin  Co-operative  Organization  Successful. 


COURT  DENIES  INTERVENTION  AS  CONSENT  DE¬ 
CREE  HEARING  STARTS— Important  developments  of 
the  progress  of  the  nrst  day  of  tne  hearings  in  the  etfort 
of  the  two  principal  packing  groups,  Armour  &  Co.  and  Swift  & 
Co.  and  affiliated  units,  to  obtain  modification  of  the  consent  de¬ 
cree.  which  now  prohibits  them  from  handling  the  distribution 
of  food  products  other,  than  meats,  included  the  refusal  of  the 
court  to  permit  the  various  livestock,  meat  packers  and  retail 
meat  organizations  to  intervene  in  the  case. 

There  are  at  the  present  time  two  intervenors  opposing  the 
packers’  plea  for  modification,  the  National  Wholesale  Grocers 
Association  and  the  American  Wholesale  Grocers  Association. 
Prevented  to  intervene  in  the  case  when  the  packers  renewed 
their  efforts  last  year  in  the  effort  to  obtain  modification  of  the 
decree,  the  grocers’  associations  have  been  assembling  witnesses 
and  evidence  in  an  effort  to  prove  that  the  packers’  claims  that 
they  must  be  allowed  to  enter  into  the  wholesale  and  retail  gro¬ 
cery  business  in  order  to  profitably  continue  in  business,  are 
false  and  misleading. 

The  packers  present  their  entire  claim  upon  the  premise  that 
the  food  industry,  as  personified  by  the  3,000  chain  food  store 
organizations,  is  in  such  a  strong  position  that  it  is  foolish  to 
suppose  that  any  packing  organization  is  strong  enough  to  at¬ 
tempt  to  monopolize  the  food  industry. 

The  consent  decree  was  challenged,  but  its  validity  was  up¬ 
held  by  the  United  States  Supreme  Court  in  1928.  In  August, 
1929,  the  two  packers  presented  their  petitions  for  modification 
of  the  decree.  All  preliminary  motions  have  been  disposed  of 
and  the  first  hearing  of  the  court  was  held  on  October  8th,  over 
a  year  later. 

Serving  in  this  case  as  a  special  assistant  to  the  Attorney 
General,  Harold  B.  Teegarden,  of  the  anti-trust  division  of  the 
Department  of  Justice,  informed  the  court  that  the  Government 
would  hold  the  packers  to  a  strict  proof  of  their  right  to  have 
the  decree  modified  at  this  time,  and  would  endeavor  to  show 
that  any  changes  in  merchandising  conditions  which  have  en¬ 
sued  since  the  entry  of  the  decree  do  not  justify  its  modification. 

Prior  to  the  introduction  of  evidence  for  the  packers,  Frank 
J.  Hogan,  chief  counsel,  sketched  in  his  opening  statement  the 
facts  which  will  be  shown  in  support  of  the  packers’  claims  that 
conditions  in  the  merchandising  of  food  products  have  shown 
such  a  marked  change  since  the  entry  of  the  consent  decree  that 
there  is  no  longer  any  danger  of  any  monopoly  being  acquired  in 
the  distribution  and  sale  of  good  products  throughout  the 
country.  .  • 

Claiming  that  the  packers  present  no  threat  of  a  monopoly  in 
the  food  industry,  but  rather  are  menaced  in  continuing  their 
own  operations  unless  they  are  permitted  to  expand  their  ac¬ 
tivities  and  show  a  reasonable  profit.  Comparing  the  profits 
shown  in  the  packing  industry  with  those  shown  in  the  grocery 
industry,  Mr.  Hogan  sought  to  show  that  the  profits  of  the  latter 
greatly  exceded  those  of  the  former.  To  prove  this  contention 
.  Mr.  Hogan  referred  to  the  Great  Atlantic  and  Pacific  Tea  Co., 
and  stated  that  the  latter  company  showed  a  profit  of  2%c  on 
every  dollar  sale  in  1929,  while  the  Swift  &  Co.  profit  on  a  sale 
of  an  equal  amount  showed  only  a  profit  of  l%c.  Sales  by 
Swift  &  Co.,  he  added,  totaled  $650,000,000  in  1922,  with  earn¬ 
ings  amounting  to  $13,000,000.  In  1929,  however,  sales  aggre¬ 
gated  $1,035,000,000,  he  stated,  but  the  earnings  still  remained 
at  $13,000,000. 

Mr.  Teegarden  explained  to  the  court  that  the  Government, 
in  proceeding  under  the  anti-trust  laws,  was  following  this  line 
in  the  interests  of  the  public,  and  would  not  be  warranted  in 
giving  undue  regard  to  the  effect  of  the  laws  against  restraint 
of  trade  on  individual  businesses. 

The  first  evidence  introduced  was  the  testimony  of  three  of- 
cials  of  Federal  department  with  regard  to  statistics  showing 
the  production  and  consumption  of  all  food  products,  including 
meat,  in  the  United  States. 

Although  Justice  Bailey  denied  all  petitions  to  intervene  in 
the  case,  he  granted  such  petitioners  the  right  to  file  briefs  to 
be  based  on  and  limited  to  record,  evidence  and  facts  in  the 
case.  The  court  decided  that  the  petitions  to  intervene  were 


denied  because  of  the  practical  difficulty  involveo  in  permitting 
further  interventions  which  would  tend  to  delay  the  case. 

Petitions  to  intervene  were  presented  by  counsel  for  the 
American  National  Livestock  Association,  National  Wool  Grow¬ 
ers  Association  and  the  National  Swine  Growers  Association, 
the  Texas  and  Southwestern  Cattle  Raisers  Association  and  the 
Kansas  Livestock  Association,  the  Eastern  Meat  Packers  Asso¬ 
ciation  and  the  National  Association  of  Meat  Packers. 

George  E.  Clough,  in  presenting  the  petition  of  the  livestock 
associacions,  stated  that  not  only  had  the  combination  in  re¬ 
straint  of  trade  that  existed  in  1920  ceased  to  exist,  but  that 
the  expansion  of  the  chain  stores  has  threatened  the  ability  of 
the  packers  to  hold  their  own  in  the  distribution  of  foods. 

Harold  Harper,  in  making  the  attitude  of  the  Government  to¬ 
ward  intervention  plain,  stated  “The  Government  has  stead- 
lastly  opposed  all  applications  to  intervene.  This  is  a  question 
between  the  packers  and  the  Government,  and  whereas  the  opin¬ 
ions  of  these  groups  are  interesting,  they  should  not  be  permit¬ 
ted  to  intervene  because  their  interests  are  indirect  and  only  the 
Government  are  directly  interested.’’ 

The  court  granted  in  part  the  motions  of  the  packers  to  strike 
out  certain  portions  of  the  answers  of  the  National  Wholesale 
Grocers  Association.  The  entire  appendix  to  the  answer  of  the 
Grocers  Association  to  the  Armour  petition  was  ordered  stricken 
out,  but  judgment  was  reserved  by  the  court  on  the  question  of 
striking  out  other  portions  of  the  answer. 

William  C,  Breed,  counsel  for  the  National  Wholesale  Grocers 
Association,  again  moved  to  dismiss  the  petition  of  the  packers. 
Justice  Bailey  refused  to  pass  on  the  motion,  on  the  ground 
that  the  matter  had  been  presented  upon  and  passed  on  at  a 
prior  time. 

Mr.  Hogan,  who  is  stressing  the  strength  of  the  chain  stores 
and  their  growth  since  entry  of  the  consent  decree  in  his  efforts 
to  prove  that  the  decree  gives  the  chains  an  unfair  advantage 
over  the  packers,  then  spoke  brieffy  on  the  American  food  indus¬ 
try,  and  stated  that  in  1929  the  food  bill  in  this  country  reached 
the  total  of  $24,000,000,000.  “One-fifth  of  the  country’s  total 
production  of  foodstuffs  is  consumed  at  the  place  of  origin  and 
more  than  four-fifths  of  this  great  total  of  food  products  must 
be  transported  and  distributed  from  the  place  of  origin  to  that 
of  consumption,”  he  declared. 

Noting  that  since  1920  the  number  of  chain  stores  has  in¬ 
creased  from  20,000  to  approximately  65,000,  Mr.  Hogan  said: 
“In  no  previous  decade  in  our  history  has  there  been  such 
growth,  such  strengthening  of  corporations  in  the  manufacture, 
wholesaling,  distributing  and  retailing  of  food  products.  An 
outstanding  example  is  the  Atlantic  and  Pacific  Tea  Company, 
which  in  61  years  prior  to  1920  had  established  approximately 
4,000  stores,  and  in  the  ten  ensuing  years  has  increased  that 
number  to  approximately  16,000  stores,  while  in  the  same  decade 
it  has  built  up  its  annual  from  $190,000,000  to  $1,054,000,000.” 

Stating  that  the  chain  store  organizations  are  so  strong  that 
the  packers  could  not  hope  to  defeat  them  and  gain  a  monopoly, 
but  must  be  allowed  to  enter  into  active  competition  with  them 
to  remain  in  business  profitably,  Mr.  Hogan  continued:  “The 
day  of  general  food  stores  is  here  and  alone  in  the  indescribably 
complex  and  ever-widening  fields  of  American  industry  do  we 
find  four  meat  food  organizations  who  can  neither  diversify  the 
products  they  handle  or  integrate  their  business.” 

These  four  defendants,  Mr.  Hogan  stated,  are  “isolated  in  this 
one  industry  so  that  in  a  world  of  changes,  adjustments  and 
progress  they  are  incapacitated  to  adjust  their  business  methods 
to  new  conditions,  no  matter  how  imperatively  that  adjustment 
is  demanded.” 

Stating  that  “this  litigation  concerns  a  very  vital  subject,” 
Mr.  Breed,  in  his  opening  statement  for  the  National  Wholesale 
Grocer  Association,  claimed  that  the  investigations  which  led  to 
the  consent  decree  also  gave  rise  to  anti-trust  legislation. 

Detailing  the  history  of  the  litigation,  Mr.  Breed  contended 
that  the  packers,  by  their  petitions  to  modify,  were  now  seeking 
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WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro’  affiliated  organization  at  lowest 
rates  consistent  with  collateral  available. 

SERVICE 

General  information,  available  thro’  wide 
spread  contacts  with  producers  and  consum¬ 
ers,  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  Adams  Street 
Chicaso. 


RENNEBURG’S 

Improved  Process  Steel  Kettle 

Ekjuipped  with  all  the  latest  improve¬ 
ments.  Strongly  and  accurately  made. 

Has  been  used  for  years  with  perfect 
satisfaction . 

PROCESS 

kettle 


—Sine*  J913—  Reierence:  National  Bank  oi  Baltimore 

CANNED  FOODS  BROKERS  COMMISSION  MERCHANTS 

Howard  E.  Jones  &  Co.,  Inc. 

200-202  E.  Lombard  St.  at  Calvert  St.,  Baltimore,  Md 


Slaysman  &  Co. 

Automatic  Can  Making  Machinery 


801  E.  Pratt  Street 


Baltimore,  Md. 


MADE  BY 

Edw.  Renneburg 
&  Sons  Company 

OFFICE: 

2BSS  BosIm  Itreet 

WORKS: 

Atlantic  Wkarf.  Beaton  Street  anri 
LakewaoB  Avenue 

BALTIMOKE  MD. 


THE  BOOK  YOU  NEED  !  ! 

Complete  Course  in  Canning.” 


5th  Edition 


386  Pages 


Price  $10.00 


Published  by  THE  CANNING  TRADE. 


J.  Harry  Cain 

Merchandise  Broker 
Canned  Foods  a  Specialty 

Phoenix  Building,  Baltimore,  Md. 


CANNERS  SEED  PEAS 

Our  seed  peas  are  grown  under  the  personal 
supervision  of  members  of  our  firm  in  the  Paci¬ 
fic  Northwest  where  climatic  conditions  are 
most  favorable  for  high  vitality. 

**OUR  SEEDS  GROW  FRIENDS** 

WRITE  FOR  FUTURE  CONTRACT  PRICES 

Washburn- Wilson  Seed  Co. 

Moacow,  Idaho 
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Better  Profits 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


yl  N  old  friend  in  Maryland  writes : 

“I  am  considering  a  series  of  direct  mailings  to 
prospective  users  of  my  line.  Never  having  done 
or  attempted  anything  of  the  sort,  I  am  anxious  to 
start  as  nearly  right  as  possible.  Will  you  plea^ 
tell  me  something  of  how  I  should  go  about  this, 
and  without  the  help  of  anyone  outside  of  my 
office,  except  what  can  be  given  me,  if  any,  by  the 
printer  who  will  get  up  my  letters  and  leaflets  or 
booklets  if  I  use  them.” 

In  every  direct-by-mail  advertising  campaign  there 
are  important  particulars  to  be  considered  which  can 
best  be  decided  by  Kipling’s  “Five  Faithful  Serving 
Men.” 

You  remember  them,  don’t  you?  They  are  What, 
Why,  When,  Where  and  Who!  If  you  are  packing  a 
full  or  even  a  partial  list  of  canned  foods,  decide  which 
item  or  items  can  best  be  promoted  by  means  of  an 
advertising  campaign  direct  to  the  housewives. 

Maybe  you  have  a  surplus  in  some  items,  maybe  you 
know  one  is  an  outstanding  product  and  easily  capable 
of  demonstrated  superiority  in  its  field.  Maybe  you 
feel  now  you  want  to  tell  the  public  in  the  way  you 
have  decided  to  ue  about  each  and  every  item  you  pack. 
Don’t  do  it! 

Take  one  in  surplus  or  preferably  the  one  you  feel 
certain  is  better  than  anything  put  out  by  your  com¬ 
petitors  and  concentrate  your  efforts  on  the  one  item 
first.. 

Having  settled  on  this  you  next  come  to  considera¬ 
tion  of  why  you  are  going  to  tell  your  expected  cus¬ 
tomers  about  it. 

Here  many  compilers  of  sales  literature,  no  matter 
how  experienced,  fall  down. 

You  have  only  a  few  buying  motives  to  which  you 
may  appeal  with  hope  for  success. 

Are  you  going  to  stress  economy  of  use  as  contained 
in  your  product? 

Will  you  stress  the  flavor  appeal? 

Is  your  product  one  that  can  be  obtained  only  in  a 
few  markets  and  from  a  few  dealers  because  it  is  in 
limited  supply?  Or,  in  other  words,  can  you  speak  of 
it  and  write  about  it  as  being  something  which  will 
mark  its  users  as  being  exclusive? 

Have  you  worked  out  some  plan  or  recipe  for  its  use 
which  will  save  the  user  an  appreciable  amount  of  time 
in  its  preparation  for  serving?  Above  I  have  given  the 
major  avenue  of  approach  to  the  coming  user’s  mind. 
Decide  the  one  you  will  use  and  work  it  out  to  the  best 
of  your  ability.  The  time  you  are  to  put  your  mailings 
into  the  keeping  of  Uncle  Sam  for  delivery  is  import¬ 
ant.  The  time  of  the  year,  month  and  day  must  all  be 
taken  into  consideration.  Unless  you  are  selling  plum 
pudding  or  delicacies  used  mostly  at  holiday  time,  No¬ 
vember  is  not  a  good  month  in  which  to  attempt  popu¬ 


larizing  canned  foods  by  writing  about  them  to  the 
housewife.  December  is  out  for  the  same  reason. 

Let’s  say  you  should  get  your  mailings  started  not 
later  than  the  middle  of  October  or  delay  them  until 
after  January  15th. 

When  you  have  decided  on  the  month  in  which  you 
are  going  to,  look  out  and  don’t  mail  them  so  they  will 
arrive  with  the  monthly  or  mid-monthly  bills.  Ad¬ 
vertising  matter  mailed  to  arrive  in  the  home  during 
the  middle  of  the  week  usually  gets  the  best  attention 
and  brings  the  best  result  in  a  sales  building  way. 

Where  are  you  going  to  send  your  letters  and  recipe 
books  ? 

While  we  have  always  heard  “No  man  is  a  hero  in 
his  own  town,”  we  have  known  for  a  longer  time  that 
a  stone  thrown  into  a  pond  makes  the  largest  ripples 
nearest  the  point  where  it  enters  the  water. 

Even  at  the  expenditure  of  extra  time  and  thought, 
start  your  direct-by-mail  advertising  near  home.  Don’t 
jump  over  several  markets  in  order  to  work  in  one 
where  you  feel  now  the  going  will  be  easier  than  it  will 
nearer  home. 

Remember  that  distant  point  no  doubt  has  competi¬ 
tors  regarding  it  as  their  home  market. 

Don’t  invite  retaliation  in  an  advertising  and  sales 
getting  away  by  some  other  canner  who  may  not  like 
your  attempt  to  get  business  logically  his.  You  know 
how  you  would  feel  if  some  one  tried  to  do  the  same 
thing  in  your  home  town  or  where  you  had  been  devel¬ 
oping  trade  because  of  your  ability  to  serve  the  market 
well  and  because  of  the  nearness  of  your  plants  to  it. 
Now  we  come  to  the  “who”  of  it. 

You  have  not  settled  except  for  an  answer  to  your 
question  as  to  whether  or  not  your  printer  may  be  able 
to  help  you. 

The  answer  is,  it  all  depends  on  the  printer! 

Printers  are  like  the  little  girl  with  the  little  curl 
right  down  the  middle  of  her  forehead. 

In  a  small  town  in  the  East  is  one  of  the  best  busi¬ 
ness  building  printers  in  several  states,  and  he  gets  his 
kick  out  of  life  by  preparing  yearly  the  class  book  for 
one  of  the  largest  high  schools  in  the  territory  around 
New  York  city. 

In  between  times  he’ll  help  you  write  sales  letters, 
prepare  booklets  and  recipe  books  and  print  them  for 
you  reasonably. 

You  still  have  to  correct  his  proofs,  though,  and 
watch  them  as  you  would  proofs  from  the  average 
printer. 

If  you  have  such  a  man  ready  to  do  your  printing, 
treasure  him,  use  him  and  buy  all  the  printing  you  can 
from  him,  because  men  of  his  type  are  rare.  In  the 
average  small  printing  shop  such  ability  is  not  often 
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Plants  of  the 

PHILLIPS  CAN  COMPANY 

Manufacturers  of  Packers  Sanitary  Cans 

Dioision  of  the 

PHILLIPS  PACKING  COMPANY 

Packers  of  HIGH  CLASS  FOOD  PRODUCTS 
CAMBRIDGE,  MARYLAND,  U.  S.  A. 


PHILLIPS  SALES  CO.  Inc., 

BROKERS  and  COMMISSION 

Canned  Foods  and  Canners’  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry. 
Brokers  and  representatives  desired  in  all  markets. 
Packers’  accounts  solicited. 

CAMBRIDGE,  MD.  U.  S.  A. 


The  Bloomsdale  Tomato 

The  Ohio  Experiment  Station  has  reported  The  Bloomsdale  as  picking  18  tons  per  acre  as  compared 
with  the  tons  credited  to  Stone,  Likewise  it  is  a  26%  larger  cropper  than  the  well-known 
Earliana.  The  Earliana  is  somewhat  flat  and  convoluted  while  The  Bloomsdale  is  early,  far  superior 
because  it  is  smooth,  plump  and  a  continuous  picker.  Five  pickings  at  intervals  of  ten  days  for  a 
total  of  50  days  is  not  out  of  the  ordinary.  The  plant  is  particularly  hardy,  being  free  from  disease 
both  at  stem  and  fruit.  All  of  The  Bloomsdale  seed  is  grown  by  us  at  Bristol,  Be  sure  to  place  your 
order  now. 

D.  LANDRETH  SEED  COMPANY 
Bristol,  Penna. 


LEADERS  FOR  THREE  CENTURIES 


BUY  THE  BES7 
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found.  As  a  rule  you  had  better  prepare  your  own 
sales  letters,  advertising  leaflets,  etc.  Certainly  no  one 
knows  the  story  of  your  product  as  you  know  it.  No 
one  can  write  about  it  with  more  conviction  and  sincer¬ 
ity.  That  being  admitted,  go  ahead  and  get  up  your 
material. 

How  many  mailings  should  you  make? 

All  depends  on  what  you  are  trying  to  do. 

If  you  will  attempt  to  sell  something,  even  a  trial 
order,  send  not  less  than  three  letters  or  leaflets,  and 
more  if  you  can  within  the  limits  of  the  amount  you 
have  decided  you  will  spend.. 

Let  the  first  letter  tell  a  complete  story;  never  mind 
if  it  covers  two  or  more  pages,  single  spaced. 

Many  effective  pieces  of  sales  literature  are  being 
sent  out  todav  as  two-page  letters  incorporated  as  a 
part  of  a  four-page  folder.  These  are  usually  attrac¬ 
tively  lithographed  in  colors  and  are  mighty  effective 
in  pulling  inquiries. 

Say  everything  you  have  to  say  in  the  first  letter  and 
price  your  offer,  too,  if  you  are  attempting  to  sell  a  trial 
or  stock  order  for  the  pantry.  Unless  your  letter  is  an 
unusual  one  or  your  offer  unusually  attractive,  you 
won’t  get  many  replies  to  your  first  letter. 

Send  out  a  follow-up  letter  in  from  ten  days  to  two 
weeks. 

Let  this  letter  be  shorter  than  the  first,  preferably 
single  spaced,  but  tell  a  skeleton  story  of  your  product 
or  offer  with  special  emphasis  on  its  outstanding  fea¬ 
ture.  And  mention  the  terms  of  your  offer  if  you  are 
making  one. 

This  second  letter  will  be  apt  to  double  and  triple 
your  replies.  After  two  or  three  weeks  have  passed 
send  the  third  letter. 

In  this  summarize  the  contents  of  the  first  and  sec¬ 
ond  letters,  stress  your  offer  and  dwell  especially  on 
the  strongest  selling  point  you  have  to  offer.  If  sat¬ 
isfied  with  results  obtained  after  sending  these  three 
letters,  try  a  fourth  after  a  month  has  passed. 

Retain  all  answers  you  receive,  build  up  your  own 
mailing  list  from  these  and  then  keep  in  touch  with  the 
list  from  time  to  time. 

If  your  plan  contemplates  sending  over  five  thousand 
letters  or  the  use  of  more  than  that  number  of  names, 
you  had  better  send  trial  mailings  to  a  list  of  five  hun¬ 
dred  which  is  fairly  representative  of  the  larger  list. 
If  your  letters  don’t  pull  as  you  think  they  should,  re¬ 
vise  them  and  test  again  until  you  have  a  series  you 
are  sure  will  do  all  you  can  expect  of  them. 

Probably  one  of  the  first  inquiries  to  be  received  as 
a  result  of  this  article  will  be  one  asking  where  names 
of  prospective  customers  among  housewives  can  be  ob¬ 
tained. 

We’ll  discuss  that  in  a  later  article.. 

- ♦ - 

NEW  YORK  STATE  ANNUAL  MEETING 

The  Annual  Meeting  of  the  Association  of  New 
York  Canners  will  be  held  at  the  Hotel  Seneca, 
Rochester,  N.  Y.,  on  Thursday  and  Friday,  De¬ 
cember  11th  and  12th.  The  details  of  the  program 
will  be  published  later. 

The  officers  of  the  Association  are:  President,  S.  C. 
Hemingway,  Syracuse;  Vice-President,  B.  C.  Olney, 
Rochester ;  Treasurer,  C.  E.  Finch,  Newark,  and  Secre¬ 
tary,  J.  P.  Street,  Rochester. 


Plain. 

Varnished, 


Embossed. 

THE 

Simpson  &D0ELLER 

CO. 

BALTIMORE.MD. 


HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 


Side  Seams  in  a  Single  Blow 

** Bliss**  Lock  Seamers 

These  machines  in  one  blow  form 
the  hooks  and  close  the  side 
seams  on  round  or  tapered  cans. 
Inside  or  outside  seam. 

They  are  built  in  a  number  of 
sizes  to  take  care  of  every  require¬ 
ment  and  are  a  most  convenient 
machine  in  any  can  shop.  De¬ 
tails  on  request. 

Builders  of  the  300  a  minute  line 

E.  W.  BLISS  CO. 

/  Detroit,  Cleveland,  Chicago,  Cincinnati, 
Aalea  Uffices  y  Philadelphia,  New  Haven,  Rochesttr 
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National  Pickle  Packers  Association 


Held  at  the  Palmer  House,  Chicago,  111.,  on  Wednesday,  September  24,  1930,  at  10  o’clock  A.  M. 


/yPPROXIMATELY  60  members  were  present  at  the  meeting. 
Kcsoiution  oi  sympathy — President  Ballinger  asked  that 
^  ^  Che  membersmp  rise  and  stand  silent  while  Mr.  C.  J.  Sut- 
phen  read  a  resolution  ot  sympacny  upon  the  death  of  Mr.  John 
ideeter,  Sr.,  of  the  nrm  ot  Meeters,  inc.,  Lansing,  Ill.,  who  was 
lor  many  years  active  in  the  Association,  Upon  motion  duly 
made  and  seconded  tne  resolution  was  adopted  as  read. 

ADDRESS  OP  PRESIDE.NT  BALLINGER 
General  Business — President  Ballinger  first  turned  his 
thoughts  to  general  business  conditions,  and  stated  that  he  was 
optimistic  and  hopetul  for  business  in  general.  That  it  had 
been  just  a  year  since  the  depression  started,  but  that  in  early 
August  of  this  year  the  bottom  had  been  reached  and  passed, 
fie  stated  that  he  had  read  a  forecast  of  business  conditions  by 
the  Harvard  Research  Institute  in  June,  pointing  toward  im¬ 
proved  business  activity,  but  that  business  recovery  had  been 
somewhat  delayed  on  account  of  the  uncertainty  of  the  stock 
market  and  the  drought  throughout  the  country.  The  stock 
market  is  now  working  higher  and  crop  conditions  are  not  turn¬ 
ing  out  to  be  so  bad  as  feared.  While  the  individual  farmer  and 
the  individual  business  man  may  have  sulfered,  yet  the  buying 
power  of  the  country  as  a  whole  is  large. 

Pickle  Situation — During  the  past  year.  President  Ballinger 
stated,  the  pickle  industry  has  been  one  of  the  most  favored. 
Prices  have  been  good,  demand  has  been  good,  and  on  the  whole 
it  has  been  a  year  of  prosperity  for  the  pickle  packers.  This 
has  been  followed  by  excess  acreage  in  both  pickle  and  canning 
industries.  However,  overproduction  was  prevented  by  the 
drought. 

President  Ballinger  again  urged  members  to  use  greater  wis¬ 
dom  in  the  planning  of  another  crop,  and  more  correct  thinking 
toward  making  their  crop  a  reasonable  one. 

From  a  statistical  point  of  view  President  Ballinger  stated 
that  there  would  appear  to  be,  after  the  completion  of  this 
year’s  intake,  just  about  a  year’s  supply  of  pickles  in  the  hands 
of  the  packers. 

Packers  Entitled  to  a  Fair  Profit — President  Ballinger 
stressed  the  importance  of  members  making  a  profit  in  their 
businesses.  All  can  make  money  if  they  will  do  so.  Be  sure 
of  your  costs,  make  fair  prices  to  buyers  and  insist  on  a  fair 
profit  to  yourselves.  Profits  are  deserved  and  necessary.  Labor 
is  entitled  to  dividends;  the  higher  the  order  of  labor  the  greater 
the  dividend.  We  are  better  citizens,  said  President  Ballinger, 
when  we  are  making  money. 

President  Ballinger  advised  members  to  keep  up  a  high  stand¬ 
ard  of  quality  on  their  products  and  laid  down  this  simple  rule: 
“Put  only  products  in  your  containers  that  you  would  eat  your¬ 
self.” 

Executive  Committee — The  work  of  the  Executive  Committee 
was  commended.  Traffic,  crop  reports,  association  seed,  stand¬ 
ards,  code  of  ethics,  differential  card,  tariff,  advertising  and 
other  incidental  subjects  were  handled  by  the  Executive  Com¬ 
mittee  during  the  summer  months,  and  bulletins  outlining  its 
activities  were  from  time  to  time  mailed  members  by  the  Sec¬ 
retary. 

President  Ballinger  stated  that  among  items  that  he  felt  were 
of  particular  interest  and  benefit  to  the  membership  were  the 
crop  reports,  which  he  felt  were  getting  better  and  better;  the 
quart  differential  card,  which  he  considers  will  be  a  great  asset 
to  the  pickle  industry  as  it  beomes  more  widely  used,  and  the 
work  of  the  Advertising  Committee.  In  touching  upon  the  work 
of  the  Advertising  Committee  he  stated  that  he  wished  particu¬ 
larly  to  give  credit  to  Mr.  C.  M.  Walters  and  Mr.  Alexander 
Rogers,  both  of  Libby,  McNeill  &  Libby,  as  they  had  both  spent 
a  tremendous  amount  of  time  and  effort  in  bringing  our  adver¬ 
tising  program  into  realization. 

In  summing  up  President  Ballinger  said:  “We  have  much  for 
optimism  and  little  for  pessimism.” 

Treasurer’s  Report — Mr.  C.  J.  Sutphen  read  the  Treasurer’s 
Report,  showing  a  satisfactory  balance  on  hand  as  of  September 
1st,  1930,  in  the  treasury. 

Upon  motion  duly  made  and  seconded,  the  Treasurer’s  report 
was  ordered  approved  and  filed. 


Secretary’s  Report — The  Secretary  stated  that  the  President 
had  largely  covered  the  activities  of  the  Association  since  the 
last  meeting.  He  gave  a  resume  of  crop  conditions  with  latest 
figures  available  on  this  year’s  production,  and  stated*. 

“The  pickle  industry  appears  to  be  in  a  most  favorable  posi¬ 
tion,  as  there  is  nothing  on  the  horizon  that  would  point  to  un¬ 
stable  conditions.  There  are  no  distressed  stocks  on  hand  and 
no  overproduction.  Demand  has  been  good,  and  with  the  ad¬ 
vertising  program  of  the  National  Pickle  Packers  Association, 
which  will  be  launched  October  15th,  backed  up  by  increased 
sales  effort  of  individual  packers,  the  demand  should  be  increas¬ 
ingly  good  during  the  coming  year.” 

General  Discussion — After  the  Secretary’s  Report  a  general 
discussion,  among  members  was  had  with  reference  to  the  crop 
conditions,  production,  yield  and  dill  pack  in  the  various  parts 
of  the  country. 

Several  members  expressed  the  opinion  that  the  dill  pack  this 
year  is  no  greater  than  normal. 

Other  members  stated  that  the  percentage  of  large  and  nub 
pickles  this  year  was  greater  than  that  of  previous  years,  which 
would  cause  a  more  even  distribution  of  sizes  in  their  salt  stock 
on  hand. 

No  serious  diseases  were  reported. 

Dry  weather  was  prevalent  in  most  of  the  sections  of  the 
country  where  pickles  were  gn^own.  However,  most  members  ap¬ 
peared  satisfied  with  the  crop  and  with  the  outlook  for  the 
coming  year. 

Report  of  the  Seed  Committee — Mr.  H.  B.  Blandford,  chair¬ 
man  of  the  Seed  Committee,  gave  a  report  for  the  committee. 
He  stated  that  he  had  visited,  early  in  the  season,  the  seed  plots 
which  the  Association  had  contracted  to  be  grown  by  Mr.  Starr, 
and  that  he  had  again  visited  them  a  few  days  previous  to  the 
meeting.  The  section  where  the  seed  plots  were  located  was  hit 
by  the  etxreme  drought,  there  being  only  one  shower  of  about 
ten  minutes  during  the  whole  season.  However,  the  plants  were 
(free  of  disease  and  the  cucumbers  ran  true  to  type.  Mr.  Bland¬ 
ford  exhibited  five  or  six  specimens  for  the  examination  of 
members. 

Mr.  Blandford  stated  that,  due  to  the  drought,  the  Association 
seed  crop  had  been  cut.  Where  they  had  hoped  to  harvest  about 
1,500  pounds,  there  would  now  be  only  about  500  pounds  avail¬ 
able  for  distribution  for  members,  and  the  Secretary  will  send 
out  a  bulletin  to  members  when  this  is  available. 

Several  members  reported  on  the  results  which  they  had  ob¬ 
tained  from  the  seed  allotted  them  in  the  spring. 

Mr.  Schumacher,  of  Schumacher  Bros.,  ^uth  Milwaukee, 
Wis.,  stated  that  they  had  planted  a  small  plot  which  had  teen 
prolific. 

Mr.  George  E.  Walker,  of  George  E.  Walker  &  Son,  Grand 
Rapids,  Mich.,  said  that  he  had  sent  the  greater  part  of  his  seed 
to  a  seed  house  in  Colorado  and  spoke  very  favorably  of  the  seed. 

Mr.  F.  A.  Warner,  of  the  Wooster  Preserving  Company,  Woos¬ 
ter,  Ohio,  said  that  he  had  planted  on  the  same  ground  three 
different  types  of  seed,  one  of  these  being  the  National  Pickling 
Cucumber  Seed,  and  that  it  had  produced  better  than  either  of 
the  two  other  types  ’planted;  that  you  could  look  atthe  plot  and 
tell  just  where  the  National  Pickling  Cucumber  Seed  began  and 
ended,  and  that  the  vines  showed  up  better,  thriftier  and  green¬ 
er  than  those  of  the  other  types. 

Mr.  L.  W.  Hathaway,  of  the  Budlong  Pickling  Company,  Chi¬ 
cago,  stated  that  a  part  of  his  seed  had  teen  grown  with  a 
farmer  in  Indiana  and  that  the  results  were  extremely  satisfac¬ 
tory.  The  vines  were  more  thrifty,  had  a  larger  leaf  than  other 
types  and  were  very  prolific.  The  sha,pe  of  the  pickles  grown 
was  very  good. 

Mr.  Austin,  of  Libby,  McNeill  &  Libby,  Chicago,  said  that 
the  pickles  from  the  National  Pickling  Cucumber  Seed  were  very 
uniform,  but  somewhat  stubby,  and  that  the  percentage  of  nubs 
was  less  than  usual.  He  considers  it  very  desirable. 

Report  of  Traffic  Counsel — Mr.  L.  E.  Whitney  reported  the 
activities  of  his  office  and  stated  that  one  of  the  things  to  which 
he  desired  to  call  members’  attention  was  the  change  in  rates 
which  had  been  made  in  Western  territory.  He  stated  that  this 
matter  was  quite  complicated  and  distributed  bulletins  pub- 
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NOW  IS  THE  TIME  TO  DECIDE 
WHAT  EQUIPMENT  CHANGES 


ARE  TO  BE  MADE  FOR  1931. 


WHETHER  REVISING  YOUR  PRESENT  PLANT  OR 
LAYING  OUT  THE  ENTIRE  PLANS  FOR  A  NEW  ONE, 
OUR  ENGINEERING  DEPARTMENT  IS  AT  YOUR  SER¬ 
VICE.  Send  us  your  blueprints  or  a  sketch  of  your  present  equip¬ 
ment  and  arrangement,  advising  what  are  your  ideas,  and  we  will 
make  our  recommendations  that  will  give  you  an  up-to-date  plant. 
There  will  be  no  obligation  whatsoever. 


BERLIN  CHAPMAN  CO.,  Berlin,  Wisconsin 

gpERUNpttPMAIig 

Dcanning\#  machinery 

Single  Unit  or  Jl  Complete  CanrPnq  Plant' 


PLANNING  FOR  1931? 


If  you  can  put  up  better  Peas,  what  rea¬ 
son  is  there  for  not  doing  it  ?  Unless  you  al¬ 
ready  use  MONITORS,  you  can  improve  your 
pack  because  the  combination  of  the  MONITOR 
Pea  Cleaner  and  MONITOR  Pea  Grader  deli¬ 
vers  perfectly  cleaned  and  perfectly  graded 
peas  and  a  lot  of  them. 

Knowing  that  improved  quality  means 
increased  and  easier  sales,  investigate  the  pro¬ 
position  to  day  while  the  thought  is  in  your 
mind.  There  is  absolutlely  not  a  doubt  about 
it.  You  can  find  no  other  combination  of 
machines  equal  to  this  combination  of 
MONITORS. 


Canadian  Plant 
HUNTLEY  MFG.  CO.,  Ltd. 
Tillsonburg,  Ont. 


HUNTLEY  MFG.  CO. 

P.  O.  Drawer  25  BROCTON,  N.  Y. 

(Formeriy  mt  SILVER  CREEK.  N.  Y.) 


SPECIAL  AGENTS 
A.  K.  Robins  a  Co.,  Inc.,  Balto.,  Md. 
King  Salos  &  Engineering  C&. 

75  Fremont  SL 
San  Francisco,  Cal. 

Brown  Boggs  Ltd.,  Hamilton.  Ont. 
Cannon  Supply  Company 

Salt  Lake  City,  Utah 
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lished  by  the  Traffic  Department  of  the  Chicago  Association  of 
Commerce,  which  he  suggested  that  members  study  with  a  view 
to  getting  a  better  understanding  of  the  changes  which  had 
been  made. 

(Members  desiring  copies  of  the  bulletin  published  by  the 
Traffic  Department  of  th3  Chicago  Association  of  Commerce 
may  obtain  the  same  by  writing  the  Secretary.) 

Luncheon — Members  were  entertained  during  the  luncheon 
hour  by  a  group  of  five  singers,  who  added  to  the  enjoyment  of 
the  occasion. 

Advertising — At  the  afternoon  session  of  the  meeting  came 
the  climax  of  the  day,  when  Mr.  C.  M.  Walters,  chairman  of  the 
Advertising  Committee,  took  charge  and  announced  that  the 
Association’s  advertising  program  would  start  on  October  15th. 

D  had  been  many  months  since  the  Association  had  started 
to  hope  and  think  of  a  plan  to  create  a  greater  consumer  de¬ 
mand  for  pickles.  Only  by  the  arduous  work  of  the  Advertising 
Committee  was  such  a  program  brought  into  realization. 

The  National  Pickle  Packers  Association  will  go  on  the  air 
over  a  coast  to  coast  hookup  of  the  National  Broadcasting  Com¬ 
pany,  supplemented  by  six  Columbia  Broadcasting  System  sta¬ 
tions  on  the  Pacific  Coast,  on  October  15th.  The  programs  will 
be  in  charge  of  the  Radio  Household  Institute,  and  bulletins  will 
be  issued  giving  definite  time  schedules,  dates  and  stations. 

Mr.  Walters  introduced  Mr.  Robinson  and  Miss  Woodie,  of  the 
Radio  Household  Institute,  who  spoke  to  the  members  in  detail 
telling  them  just  how  their  institute  operated  and  what  results 
might  be  expected  from  their  work.  ITiey  named  a  number  of 
l-’rge  accounts  handled  successfully  through  their  institute  since 
its  inception,  and  stated  that  they  were  pioneers  in  that  type  of 
ad"ertising. 

Mr.  Walters  next  introduced  Mr.  Jenkins,  of  the  firm  of 
&  Rub’^aT^.  who  t''’H  how  he  expected  to  secure  favorable 
publicitv  for  pickle  products. 

Mr.  Walters  stated  that  he  believed  that  the  Advertising  Com¬ 
mittee,  in  placing  their  advertising,  had  fulfilled  their  promise 
to  the  members  made  at  the  June  meeting  to  get  a  big  dollar’s 
worth  for  every  advertising  dollar  spent. 

The  discussion  of  members  following  the  presentation  of  the 
advertising  program  showed  their  satisfaction  and  enthusiasm 
at  the  plans  as  finally  worke<l  out. 

Upon  motion  by  Mr.  B.  W.  Walker,  duly  seconded,  it  was 
moved,  seconded  and  unanimously  passed  that  a  rising  vote  of 
thanks  he  tendered  to  the  Advertising  Committee  for  its  work 
in  behalf  of  the  Association. 

The  meeting  adjourned  at  4.10  P.  M. 

- ♦ - 

WITH  OUR  READERS 

New  Orleans,  Oct.  5th,  1930. 

The  Canning  Trade, 

The  Trade  Company,  Publishers, 

107  So,  Frederick  St., 

Baltimore,  Md. 

Gentlemen : 

For  your  information,  and  that  of  your  readers,  Mr. 
\rmand  Scully,  who  has  been  in  the  food  products 
business  for  nearly  20  years,  has  just  completed  the 
trganization  of  the  G.  W.  Dunbar  Food  Products  Com¬ 
pany.  Office,  203  No,  Peters  Street.  Factory,  1301 
Dauphine  Street,  New  Orleans,  La. 

It  is  the  intention  of  this  company  to  continue  pack¬ 
ing  Candied  Louisiana  Yams ;  in  fact,  we  have  already 
had  bookings  of  some  nice  large  orders  for  this  prod¬ 
uct.  There  is  no  doubt  that  this  product  has  much 
merit  to  it,  being  so  different  from  other  sweet  potatoes 
on  the  market.  It  is  packed  differently,  and  wherever 
used  has  shown  itself  to  be  a  repeater. 

In  addition  we  hope  as  the  seasons  approach  to  pack 
Okra,  Beets,  Tomatoes,  String  Beans,  etc.  We  will  also 
specialize  in  the  packing  of  Syrups  and  Molasses. 

Shipments  will  be  made  in  glass,  cans,  barrels  and 
such  products  as  liquid  sweets  in  tank  cars  if  desired. 

We  are  packing  the  smaller  sizes  for  the  household¬ 
ers,  but  we  have  had  a  number  of  inquiries  for  cans  of 


the  larger  sizes  for  hotels,  restaurants,  hospitals,  etc., 
and  are  going  in  for  that  line  as  well.  Our  glass  prod¬ 
ucts  will  continue  to  meet  with  favor  with  the  delica¬ 
tessens,  specialists,  etc.  In  fact,  we  have  already  had 
bookings  for  some  nice  business  in  glass.  The  same 
applies  to  our  pure  Louisiana  cane  syrups  in  glass. 

We  positively  will  not  pack  any  products  for  volume ; 
it  will  be  strictly  quality,  and  when  we  can’t  get  the 
quality  raw  materials  we  will  stop  packing  until  we  do 
get  them.  Quality  survives  all  kinds  of  business  de¬ 
pressions  and  makes  profits  for  everybody  handling 
food  products.  We  will  also  pack  private  label  goods 
for  those  desiring  same.  Respectfully  yours, 

G.  W.  DUNBAR  FOOD  PRODUCTS  CO. 

ARMAND  SCULLY,  President. 


Robstown,  Texas,  October  3,  1930. 
The  Canning  Trade,  Baltimore,  Md. 

Gentlemen :  I  have  sold  over  $28,000  worth  of  shares 
in  our  canning  plants,  one  of  which  will  be  located  in 
Robstown  and  the  other  in  Corpus  Christi.  The  reason 
for  two  plants  so  close  together  is  the  fact  that  there 
are  worlds  of  cabbage  for  making  kraut  at  Robstown. 
also  many  vegetables,  but  there  will  be  worlds  of 
various  products  shipped  in  by  boat  to  be  canned  at 
Corpus  Christi,  and  as  much  of  it,  in  fact  nearly  all  of 
it,  will  be  shipped  out  by  steamers  to  various  parts  of 
the  world,  it  would  not  pay  us  to  haul  it  to  Robstown 
and  then  back  to  Corpus. 

Our  great  trouble  is  in  collecting  in  the  subscriptions 
on  account  of  10c  cotton.  I  was  wondering  if  you  could 
not  help  by  getting  us  in  touch  with  one  or  more  men 
or  women  with  money  so  as  to  get  the  thing  started. 
We  have  done  considerable  work  and  own  the  land  and 
have  the  boiler  and  engine  and  some  other  machinerv. 
and  the  best  of  all  we  have  the  kraut  pits  that  will  hold 
1,600  tons  of  kraut,  which  the  writer,  who  is  an  ex¬ 
perienced  canner,  believes  can  be  filled  and  emptied 
several  times  a  year,  which  will  show  enormous  profits 
attractive  to  any  and  all  who  want  to  make  large  and 
ever-increasing  profits. 

Once  we  get  started  we  can  then  get  or  borrow  aT 
the  money  we  need,  but  down  here  the  public  are  n''t 
educated  up  to  what  a  good  cannery  will  do,  as  there  is 
none  here  and  never  has  been  any  near  here. 

If  you  can  help  us  to  get  financial  backing  by  parties 
who  would  be  interested  financially,  as  well  as  actively 
if  they  so  desire,  we  will  certainly  make  it  interesting 
to  you  financially. 

Please  advise  u§  what  you  can  and  will  do.  We  have 
not  gone  in  debt  so  far.  Yours  respectfully, 

FARMERS  CANNING  ASSOCIATION. 

WM.  S.  WINSOR,  Secretary. 

- 1> - 

MOVE  TO  NEW  QUARTERS 

George  S.  Murphy,  Inc.,  manufacturers  of  Honeydew 
preserves,  jelly  and  jam,  have  moved  to  Brooklyn  and 
are  now  located  on  their  new  premises.  New  York  Dock 
Building  No.  9,  Imlay  and  Bowne  streets,  Brooklvn. 
N.  Y.  Telephone,  Cumberland  3773-4-5-6.  They  will 
be  glad  to  welcome  you. 
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CLOSING  MACHINES 
REGARDLESS 
OF  OUTPUT 

WE  MAKE  EVERY  MACHINE 
FOR  CAN-MAKERS  REGARDLESS 
OF  THE  STYLE  OF  CAN  OR  THE 
NUMBER  REQUIRED.  SEND  US 
YOUR  CAN-MAKING  PROBLEMS. 

WE  MAY  CUT  YOUR  COSTS. 


NO.  287  DOUBLE-SEAMER 


CAMERON  CAN  MACHINERY  CO. 

240  North  Ashland  Avenue  CHICAGO,  U.  S.  A. 


NO.  51  ROTARY  DOUBLE-SEAMER 


NO.  121  DOUBLE-SEAMER 
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News  Around  The  Industry 

The  doings  of  cannets  and  others  in  all  sections  of  the  country  — 

A  family  chat  of  every  day  happenings. 


Cedar  Falls  Cannery  Sold — ^The  Cedar  Falls  Canning 
Company,  Cedar  Falls,  Iowa,  has  been  sold  to  0.  H. 
Mitchell,  former  head  of  the  Kelly  Canning  Co.,  of 
Waverly.  The  Kelly  plant  was  recently  sold  to  the  Mar¬ 
shall  Vinegar  Works,  Marshalltown.  The  Cedar  Falls 
plant  has  just  completed  its  season’s  pack  of  corn. 
Myron  Rogers,  who  has  been  superintendent,  will  be 
retained  in  that  capacity. 

To  Add  Other  Products  Next  Season — The  Anderson 
(Indiana)  plant  of  Stokely  Bros.  &  Co.  will  add  toma¬ 
toes  and  green  beans  next  season.  Appropriate  ma¬ 
chinery  for  the  handling  of  these  products  will  be  in¬ 
stalled. 

New  Chain  Catalogue  Issued — ^The  Union  Chain  and 
Manufacturing  Company,  of  Sandusky,  Ohio,  has  just 
issued  a  new  124-page  catalogue  on  silent  and  roller 
chain  of  its  manufacture.  The  catalogue  is  complete 
in  every  respect,  containing  not  only  complete  data  on 
these  types  of  chain,  but  also  engineering  data  of  prac¬ 
tical  value  to  chain  users  in  figuring  chain  drives.  It 
also  contains  complete  information  and  engineering 
data  on  sprockets  used  in  conjunction  with  silent  and 
roller  chain  drives,  and  on  chain  attachments  for  spe¬ 
cial  purposes.  A  copy  of  the  new  catalogue  will  be  sent 
to  those  writing  to  the  company. 

Russian  Visitors — Nicholas  Markoff  and  John  A. 
Georcharoff,  of  Moscow,  are  visitors  at  San  Francisco 
to  study  the  food  canning  industry  and  to  negotiate  for 
the  purchase  of  farming  machinery  for  the  Soviet  gov¬ 
ernment. 

French  Buyers  in  San  Francisco — R.  and  A.  Che- 
gary,  of  the  importing  house  bearing  their  name, 
Havre,  France,  are  in  San  Francisco  to  make  purchases 
of  California  products.  A  very  large  order  for  dried 
prunes  is  to  be  placed,  but  purchases  will  also  be  made 
of  canned  fruits  and  vegetables,  other  dried  fruits  and 
canned  salmon  and  sardines. 

Tariff  Commission  Making  Fishing  Boat  Survey — 
L.  T.  Hopkins,  H.  S.  Worley  and  Charles  A.  Carter,  of 
the  U.  S.  Tariff  Commission,  were  recent  visitors  at 
San  Francisco  on  a  tour  of  all  American  ports  under 
the  American  flag.  The  purpose  of  the  tour  is  to  make 
a  tabulation  of  fishing  boats  and  ascertain  how  many 
are  operated  by  foreigners.  The  Secretary  of  the 
Treasury  wishes  to  levy  an  import  duty  on  the  catch  of 
fish  brought  into  American  ports  by  such  fishermen. 
At  the  last  session  of  Congress  a  measure  was  adopted 
calling  upon  the  Commission  to  investigate  the  facts  in 
the  case. 

California  Retail  Grocers  Officers — ^The  annual  con¬ 
vention  of  the  California  Retail  Grocers  and  Merchants 
Association,  held  at  Del  Monte  last  week,  resulted  in 
the  election  of  officers  as  follow’s:  President,  S.  M. 
White,  Los  Angeles;  vice-presidents,  Ed  Bergquest, 
Sacramento ;  George  W.  Linder,  Tulare ;  Herbert  Sachs, 
Oakland;  secretary,  W.  D.  Hadeler,  San  Francisco; 
treasurer,  Russ  Warden,  San  Rafael.  The  1931  con¬ 
vention  will  be  held  at  Los  Angeles. 


Dead — Louis  M.  Cole,  president  of  the  Royal  Packing 
Company,  Los  Angeles,  Cal.,  passed  away  in  that  city 
September  28. 

New  American  Factory  in  Hawaii — The  American 
Can  Company  has  announced  plans  for  the  erection  of 
a  new  can  factory  and  warehouse  at  Honolulu,  T.  H., 
at  a  cost  of  about  $1,6(>0,000.  The  output  for  the  pine¬ 
apple  industry  in  1930  showed  an  increase  of  about 
sixty  million  cans  over  that  of  the  preceding  year. 

Open  District  Offices — Palmer-Bee  Company,  De¬ 
troit,  manufacturers  of  conveyors  for  every  purpose, 
speed  reducers,  flexible  couplings,  fabricated  steel,  coal 
and  ash  handling  equipment  and  power  transmission 
equipment,  announce  the  opening  of  the  following  dis¬ 
trict  offices:  Buffalo,  Room  333,  Ellicott  Square  Build¬ 
ing,  E.  C.  Jeremias,  district  manager;  Pittsburgh, 
Room  508,  Farmers  Bank  Building,  5th  Aveue  and 
Wood  street,  C.  E.  Musselman,  district  manager;  Cleve¬ 
land,  Room  1056,  Rockefeller  Building,  F.  B  .Barkwill, 
district  manager;  Southern  Office,  Room  1210,  Rey¬ 
nolds  Building,  Winston-Salem,  N.  C.,  E.  S.  Davidson, 
district  manager;  Philadelphia,  Bulletin  Building,  S.  T. 
Transeau,  district  manager. 

- ♦ - 

THE  PACKING  OF  ORANGE  JUICE 

AN  announcement  of  interest  to  the  growers  and 
others  of  the  state  has  just  been  made  by  Florida 
Fruit  Canners,  Inc.,  Division  of  L.  Maxcy,  Inc., 
Frostproof,  Florida,  in  which  they  state  negotiations 
have  been  completed  with  the  Seth  Walker  Company, 
Tampa,  Florida,  for  the  manufacture  of  orange  juice 
under  Mr.  Walker’s  process. 

The  Walker  method  will  be  used  commercially  for 
the  first  time  in  the  history  of  the  canning  industry  in 
Florida,  and  assures  the  consumer  an  absolutely  pure, 
palatable  orange  juice  without  the  use  of  preserva¬ 
tives,  which  will  retain  all  the  natural  flavor  and  color 
of  the  juice,  as  well  as  freedom  from  separation. 

In  the  Walker  process  the  natural  vitamins,  and  es¬ 
pecially  vitamin  C,  are  retained,  permitting  the  juice  to 
be  used  as  a  baby  food,  and  in  every  manner  in  which 
the  juice  from  fresh  fruit  is  used. 

Mr.  Walker  has  devoted  the  past  several  years  to  the 
study  of  the  orange  juice  question,  and  has  samples 
which  have  been  canned  for  over  two  years  and  which 
are  still  commercially  salable. 

The  Florida  Fruit  Canners,  Inc.,  are  installing  spe¬ 
cial  equipment  in  their  new  plant  for  the  manufacture 
of  pure  orange  juice,  which  will  give  them  a  capacity 
of  over  500,000  cases  of  grapefruit,  grapefruit  juice 
and  orange  juice.  They  also  contemplate  building  ad¬ 
ditional  plants  in  various  sections  of  the  state,  which 
will  be  operated  exclusively  on  orange  juice. 

The  fact  that  an  established  canner  has  taken  over 
the  Walker  process  means  that  hundreds  of  thousands 
of  boxes  of  misshapen  and  off-size  oranges  will  be  used 
during  the  season  of  1930-31,  from  which  the  growers 
of  Florida  wull  receive  a  revenue  from  fruit  heretofore 
discarded  in  packing  operations. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale — Machinery 


Situations  Wanted 


FOR  SALE— 200,  250  and  300  gal.  Copper  Steam 
Jacketed  Kettles,  in  A-1  condition,  complete  with 
frame  and  valves. 

Two  300  gal.  Jacketed  Copper  Kettles. 

The  above  items  are  all  in  good  condition,  and  are 
offered  because  of  changes  that  are  being  made  in  my 
equipment. 

Address  Box  A- 1690  care  of  The  Canning  Trade. 


FOR  SALE — New  Copper  Steam  Jacketed  Kettles  and 
Mixers,  twelve  sizes  -  15  to  500  gallon.  Also  25  and 
50  gallon  Tilting  Kettles.  Always  in  stock,  all  extra 
heavy,  tested  225  pounds  pressure.  Buy  new  kettles 
that  carry  a  responsible  manufacturer’s  guarantee. 
Also  new  Copper  Pulp  Coils  in  stock,  for  1,000  gallon 
tanks.  Hamilton  Copper  &  Brass  Works,  Hamilton,  0. 

Kettle  Manufacturers  .  .  Established  1876 

FOR  SALE— 2  Coon’s  Power  Automatic  Parers  $30.00; 
4  Ranger  Power  Parers  $10.00;  3  Eureka  Power 
Parers  $7.50;  2  Eclipse  Power  Parers  57.50;  25  Rival 
Hand  Parers  $3.00;  1  Power  Slicing  or  Quartering 
machine  4  Spindles  $25.00;  2  Boutel  Slicing  machines 
$10.00;  Pre-heating  Tank  18  x  3  x  3^  ft.  round  bot¬ 
tom  with  worm  $60.00. 

Oswego  Preserving  Co.,  Oswego,  N.  Y. 

FOR  SALE— 1  -  450  gallon,  2  -  200  gallon  Pfaudler 
Glass  Lined  Storage  Tanks;  20  new  Glass  Lined 
Tanks.  10  gallon  to  200  gallon;  1  World  and  one 
Ermold  Labeler,  motor  driven;  20  Copper  Mixing 
Kettles,  70  gallons  each,  belt  driven  Agitators,  large 
bottom  outlets:  1  -  U.  S.  72  Spout  Bottle  Washer;  1  - 
Motor  Driven  Vacuum  Bottle  Filler;  16  Copper  Steam 
Jacketed  Kettles.  15  to  500  gallon;  20  Aluminum 
Steam  Jacketed  Kettles,  30  to  100  gallon;  1  Alsop 
Portable  Filters,  motor  driven. 

Address  Box  A-1769  care  of  The  Canning  Trade 


Wanted — Machinery _ 

WANTED — Immediate  delivery,  2  Ayars  Double  Rot¬ 
ary  Fillers.  1  Monitor  Tomato  Scolder,  1  Steam  Hoist, 
1  Link  Belt  Peeling  Table,  and  other  equipment  for 
a  tomato  plant  of  2000  cases  capacity  per  day.  State 
condition  of  each  machine  and  lowest  cash  price  for 
prompt  acceptance. 

Address  Box  A-1772  care  of  The  Canning  Trade. 


For  Sale — Miscellaneous 

FOR  SALE -3863  acre  well  improved  farm;  seven 
miles  from  Countv  Seat  and  railroad  station  on  it; 
Electric  Line  and  Turnpike  Road  through  it.  Ideal 
for  growing  tomatoes,  corn.  etc.  for  canning;  also  for 
dairy.  Will  sell  for  cost  of  improvements. 

T.  Z.  Daniel,  Millen,  Ga. 


POSITION  WANTED — By  Pork  and  Bean  or  Catsup  Packer; 
can  install  machinery  for  same.  I  have  an  up-to-date  recipe  for 
both  Bean  Sauce  and  Catsup. 

Address  Box  B-1770  care  of  The  Canning  Trade; 


POSITION  WANTED— Manager  or  General  Manager  over  chain 
of  factories.  Seventeen  years  experience  in  packing  canned 
fwds;  can  take  charge,  also  install  machinery.  Understand  can¬ 
ning  green  beans,  tomatoes,  sweet  potatoes,  pumpkin,  puree, 
spinach,  turnip  and  mustard  greens.  Experienced  in  buying 
cans  and  boxes,  also  selling  goods  as  futures  or  spots.  Under¬ 
stand  warehousing;  know  how  and  what  shape  cans  should  be 
labeled.  Familiar  with  Knapp  Labelling  machines  and  Panama 
Closing  machines;  know  the  proper  seams  on  cans  and  change 
parts  and  the  proper  process  of  each  item  canned.  I  am  ready 
to  figure  with  any  reliable  canning  company.  Can  furnish  re¬ 
ferences.  Might  consider  some  stock  in  new  company. 

Address  Lock  Box  102,  Clever,  Mo. 


POSITION  W ANTED  In  a  canning  factory  as  Superintendent  or 
Assistant  Superintendent,  packing  fruits  and  vegetables.  Can 
build  plant  and  install  machinery. 

Address  Box  B-1773  care  of  The  Canning  Trade. 


Help  Wanted 

WANTED  — A  high  grade  Catsup  and  Soup  Cook,  state  salary  and 
experience. 

Address  Box  1764  care  of  The  Canning  Trade. 


WANTED — Grapefruit  Superintendent  for  plant  in  Texas. 
State  age,  experience,  references,  small  photo,  and  salary  ex¬ 
pected,  in  first  letter. 

Address  Box  B-1768  care  of  The  Canning  Trade. 


WANTED — First-class  Sales  Manager  and  several  first-class  Sale- 
men  who  are  familiar  with  the  can  trade. 

Apply  to  Andrew  J.  Sordoni,  President,  Wilkes-Barre  Can  Co., 
Wilkes  Barre,  Pa. 


WANTED — High  grade  canned  foods  salesman  for  contacting 
wholesale  grocery  and  chain  store  trade 

Address  Box  B-1771  care  of  The  Canning  Trade. 


SHOULD  BE 

In  Every  Cannery  Office 

Complete  Course  in  Canning^’ 

As  an  insurance  against  loss 


Published  by 

THE  CANNING  TRADE 
Baltimore,  Md. 


October  13,  1930 


THE  CANNING  TRADE 


Canners  Exchange 
Subscribers 

at 

Warner  Inter-Insurance 
Bureau 


Fire  Insurance 
for  the  Canning  Industry 
at  an  average  of  60c.  below 
the  usual  rates. 


LANSING  B.  WARNER  Incorp. 
155  East  Superior  Street 
Chicago,  Illinois 


Accurate 

Idbelin3 

assures 

successful 

merchandising! 


In  thousands 

of  packing  plants  » 

KNAPP  LABELING  MACHINES 

are  applying  all  kinds  of  labels^ 
under  the  widest  range  of  can 
and  plant  conditions, 

—easily 
—rapidly 
—accurately 
—at  lowest  cost 

You  may  forget  the  so-called  ^^hard” 
label  when  you  apply  it  with  a 
modern  type  KNAPP  Labeler. 

Labelers 
Casers 
Case  Sealers 

^FRED  H.KNAPP  CORPORATION 


CENEML  OFFICE  ANO  FACTORY 

RIDGEWOOD,  NEWJERSEY 
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STRASBURGER  &  SIEGEL 

Analytia  of: 

Tomato  Catsup 

Tomato  Paste 

Tomato  Pulp 

Contract  Ratcm  A 

15  S.  GAY  STREET 

BALTIMORE,  MD.  C) 


Can  prices 

1930  season 


The  Amerieen  Can  Company  announces  the  (ollowtng 
tenn  contract  prices.  F.O.B.  ili  factories,  for  Standard 
Sizes  of  Sanitwy  Cans  for  the  Central  and  Eastern 
parts  of  the  United  States. 

No.  I  size . $14.85  per  M. 

No.  2  size .  .  .  20.67  per  M. 

No.  2}  size .  26.06  per  M. 

No.  3  size . 26.14  per  M. 

No.  10  size . 62.21  per  M. 

AMERICAN  CAN  COMPANY 

COMTAlNtKi  09  TIN  riATt  ^  BtACN  ISON  -  CAtVANITtO  IRON  -  fIBRC 
MITAi  SICN$  AND  DISTIAY  fIXTORIB 


%  Field  Hemper 


Are  You  Losing  Money 
By  Using  Field  Crates? 

We  do  not  lenow  of  a  single 
canncr  who  has  used  the  % 
field  Hamper  who  has  changed 
back  to  crates. 

Our  long  list  of  pleased  custom¬ 
ers  is  our  best  salesman. 

Planters  Mfg.  Co.,  Inc. 

Portameutii,  Vn. 


CANNED  FOODS  STORAGE 

MONEY  Loaned  on  Consignments  at  rea¬ 
sonable  rates  of  interest  -  on  our  own  negoti¬ 
able  Warehouse  Receipts, 


For  full  information,  write  us  direct  or  consult 
your  Brokers. 

WAKEM  &  McLaughlin 

(INCORPORATED) 

225  E.  ILLINOIS  ST.,  CHICAGO,  ILL. 


PEAS— BEANS 


SWEET  CORN 


ROGERS  BROS.  SEED  CO. 

BREEDERS  and  GROWERS 
CHICAGO,  ILL. 


jMMMiimimmimmMijmiiiiiiiiMiiiiiiMHiHiiimiiimiimninniuiiiiniiiiiiiiiMMil^^ 

|i|  aniiiniiiiiiiiHiiMl»mmnmm!mriiMMMiiiiiiiMini»MMmmmmM(iMMiiMinniiMi!nmmnnmn?iiiiiiiiiiiliilliiiiiiili;  l§| 


GAMSE’S 

ATTRACTIVE 

LABELS 


One  canner  calls  Gamse  Labels 
“appetite  teasers’*  because  the 
engraved  product  illustrations 
are  so  lifelike. 


H.GAMSESBRO. 

L  i  fho^aphers 

GAMSE  BUILDING 
BALTIMORE  MARYLAND 
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CANNED  FOOD  PRICES 


CANNED  VEGETABLES - Centlnned 

SAUER  KRAUTt 


CANNED  FRUITS— Continued 


Bed  to. 

N.Y. 

Standard,  No.  2 . 

.  1.00 

.90 

No.  2%  . 

.  1.10 

1.00 

No.  3  . 

.  1.16 

1.06 

No.  10  . 

.  3.76 

3.60 

SPINACH* 

Standard,  No.  2  . 

. 95 

.90 

No.  2%  . 

.  1.30 

No.  3  . 

.  1.35 

1.30 

No.  10  . 

. .  4.26 

4.00 

.80 


No.  10  . . .  4-26 


l.SO 

4.76 


BEANS* 

Strincless  Stand.  Cut  Green,  No.  2 

Standard  Cut  Green,  No.  10 . 

Standard  Whole  Green,  No.  2.... — 

Standard  Cut  Wax,  No.  2 . 

Standard  Cut  Wax,  No.  10 . 

Red  Udney  Standard  No.  2 . . 

Standard,  No.  10..«......~~.....~..— 

LIMA  BEANS* 

No.  2,  Tiny  Green . 

No.  10  . — . . . 

No.  2,  Medium  Green.... . 

No.  10  . 

No.  2,  Green  and  White. . 

No.  10  . 

No.  2.  Freeh  White. . . 

No.  10  . 

Soaked,  Now  2.„ . . . 

BEETS* 

Baby,  No.  2 . — . 

8-18,  No.  2 - - - 

16-20,  No.  8— — - - - 

Cut,  No.  2..« 

Cut,  No.  10 _ 

Whole,  Na  10 . . 

Diced,  No.  10........... 


.90 

4.50 


1.00 

5.25 


1.10  1.16 


1.00 

6.00 


2.16 

11.26 

1.66 

9.26 
1.16 

7.26 
1.16 
6.60 
1.06 


1.10 

Oat 


1.46 

9.00 


1.76  1.86 


1.60 

1.00 

4.00 

446 

446 


140 

i!oo 


CARROTS* 

Standard  Sliced,  No.  2 . . . 80 

Sliced,  No.  10 . . .  4.00 

Standard  Diced,  No.  2..~.....~.— . 90 

Diced,  No.  10 — .  4.00 

CORN* 

Golden  Bantam,  Fancy  No.  2 . 

■atra  Standaird,  No.  8..,..».».. — —  - 

Bxtra  Standard,  No.  10 . . . 

Shoepetr,  Fancy  No.  2 .  1.60 

Extra  Standard.  No.  2 .  1.60 

Standard,  No.  2 . . .  1.36 

Standard,  No.  10 . . . 

Crushed,  F^ncy  No.  2 . 

Extra  Standard,  No.  2 .  1.20 

Standard,  No.  2 .  1.12% 

Standard,  No.  10...„ . 

HOMINY* 

Standard  Split.  No.  8...- .  1.10 

Split,  No.  10 . . .  3.26 

MIXED  VEGETABLES* 

Standard,  No.  8..» . . . 

No.  10  . . . 

Fancy,  No.  2 . . . . . 

No.  10  . . . . 


1.06 

6.00 


6.00 


1.26 


1.20 

3.76 


. . 96 

. . 4.60 

. . . .  1.06 

.  6.00 

OKRA  AND  TOMATOES* 

Standard,  No.  2 .  1.26 

No.  10  .  6.50 

PEAS* 

Petit  Pols,  1b . . . 

Na  2  Fancy  Sweets,  2b.... . 

No.  2  Fancy  Alaskas,  2s . 

No.  3  Fancy  Alaskas,  2s„ . 

No.  3  Fancy  Sweets,  2s . . . 

Na  4  Fancy  Sweets,  2b . .  ....... 

No.  5  Fancy  Sweets,  2s . 

No.  3  Std.  Alaskas,  2s . 1.10 

Na  4  Std.  Alaskas.  2s _  1.06 

No.  5  Std.  Sweets,  28 . . . 

No.  3  Std.  Alaskas.  10s .  6.76 

No.  4  Std.  Alaskas,  10s .  6.60 

No.  4  Early  June.  Is . . 

PUMPKIN* 

SUndard,  N*.  2% _ 1.00  _ 

Na  8  _ _ _ _ _ _  1.26  _ 

No.  10  .  2.76  2.76 


SUCCOTASH* 

Standard  Green  Corn,  Fresh  Limas, 

No.  10  . 

Standard  Green  Corn,  Dried  Limas, 

Na  2  . 

(Triple)  No.  2  (with  tomatow) . 


SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.. 

No.  2%  . 

No.  3  . 

No.  10  . 


1.40 

1.35 


.90 

1.10 

1.20 


tl.lO 

tl.l6 


TOMATOES* 

Extra  Standard,  No.  1 . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . . . 

No.  8  . 

F.  O.  B.  County . 

No.  10  . . . . 

F.  O.  B.  County . . . 

Standard,  No.  1 . 

F.  O.  B.  County . 

No.  2  . . . 

F.  O.  B.  County . 

No.  3  . 

F'.  O.  B.  County . 

No.  10  . 

F.  O.  B.  County . 

TOMATO  PUREE* 

Standard,  No.  1,  Whole  Stock.. 

No.  10.  Whole  Stock . 

Standard,  No.  1  Trimmings..: . 

No.  10  Trimminsrs . 


3.75 

3.76 

i.oo 

...... 

.90 

1.60 

1.46 

5.00 

4.76 

.47% 

.47% 

.75 

.75 

1.20 

1.15 

1.20 

3.65 

3.35 

3.65 

.60 

.50 

4.00 

3.76 

.45 

.52% 

3.75 

Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . . . . 

Michigan.  Na  10 . „.... 

New  York,  No.  10 . 

Pennsylvania,  No.  10,  watn .  8.26 

Pa.,  No.  3 .  1.26 

Pa.,  No.  10,  solid  pack .  4.86 

APRICOTS*  (California) 

Standard,  No.  2% .  1.80 

Choice,  No.  2% .  2.26 

Fancy,  No.  2% . -.... 

BLACKBERRIES* 

Standard,  No.  2 .  1.36 

No.  3  . . . . . . 

No.  10,  water .  7.60 

No.  2,  Preserved . 

Na  2,  in  Symp— . 

BLUEBERRIES* 


Maine,  No.  2 . 

No.  10  . 

.  11.00 

2.00 

9.25 

1.16 

6.60 

CHERRIES* 

Standard,  Red,  Water,  No.  2 . . 

.  1.40 

1.60 

1.45 

White  Syrup,  Na  2 . 

Extra  Preserved,  No.  2 . . 

Red  Pitted,  No.  10 . 

.  1.76 

.  9.76 

1.86 

California  Standard  2% . 

.  8.10 

3.00 

1.76 

Choice,  No.  2% . 

Fancy,  No.  2% . 

GOOSEBERRIES* 

.  3.40 

8.00 

3.60 

1.40 

1.60 

1.40 

1.26 

1.02% 

1.09 

.96 

6.76 

6.60 


Standard,  No.  2.. 
No.  10  . 


GRAPE  FRUIT  JUICE* 

No.  1  . 1.16 

No.  6  . 6.00 

PEACHES* 

California  Standard.  No.  2%,  Y.  C.  1.60 

Choice,  No.  2%,  Y.  C .  1.80 

Fancy.  Na  2%.  Y.  C - — . 

Extra  Sliced  Ydlow,  No.  1 .  1.86 

Seconds,  Yellow,  Na  8 . . 

Pisa,  Uapaalad,  Na  8 _ _ 

Peeled,  No.  10 .  6.00 


1.90 

2.00 


1.80 


1.80 

6.26 


PEARS* 

Standards,  No.  2,  in  syrup .  1.10 

„  No.  8  . . . .  1.60 

Seconds,  No.  3,  in  water . 

No.  3,  in  Syrup . 

Extra  Standards,  No.  2,  in  Syrup....  1.26 

Na  8  . . . . . .  1.76 

California  Bartletts,  Standard  2%..  2.40 

Choice  . "..  3.50 

Fancy  . 

Standard,  No.  10 . 

PINEAPPLE* 

Hawaii  Sliced,  Extra.  No.  2% .  2.60 

Sliced  Standard,  No.  2% .  2.35 

Sliced  Extra,  No.  2 . 

Sliced  Standard,  No.  2 . 

Grated,  Extra,  No.  2 . 

Shredded,  Syrup,  No.  10 . 

Crushed,  Extra,  No.  10 . 

Eastern  Pie,  Water,  Na  10 . 

Porto  Rico.  No.  10 . 

RASPBERRIES* 

Black,  Water,  No.  2 . 

Red,  Water,  No.  2 . ! 

Black.  Syrup,  Na  2 .  2.00 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 .  ....... 


STRAWBERRIES* 

Preserved.  No.  1 . 

Preserved,  No.  2 . 

Extra,  Preserved,  Na  1.. 
Extra,  Preserved,  No.  2... 
Standard  Water,  No.  10.. 


Balto.  N.Y. 


Prices  Eiven  represent  the  lowest  generally  quoted  for  lots  of  wholesale  siae,  usual  terms  f.  o.  b.  Baltimore  (unless 

otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  tThomaa  J.  Meehan  ft  Co..  *Howard  E.  Jones  ft  Co. 

New  York  prices  corrected  by  our  Special  Corespondent,  fin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 

Canned  Vegetables 

ASPARAGUS*  (California) 

Balto.  N.Y. 

White  Mammoth,  No.  2% . . . —  •>•••• 

Peeled.  No.  2% - - — 

Larga  Na  2% -  -  J-W 

Medium,  No.  2%— . . .  — — 

Green  Mammoth.  Na  2% .  ~. —  2.66 

Medium.  Na  2% . - . - . —  2.70 

Small.  Na  2% . —  2.66 

Tips,  Whlta  Maramoth,  No.  1  sq . .  8.00 

Small.  No.  1  sq . - . . -  8.00 

Green  Mammoth,  No.  1  sq .  8.40  8.40 

Small.  No.  1  sq . 2.80  2.90 

BAKED  BEANS* 

Plain,  No.  1 . 60  .66 

No.  2  . . . . 

No.  8  - - - - - 

In  Sauce,  18  os . . . 76 

No.  1  . - . . . . 60 

No.  2%  - . 1-40 


2.15 

2.50 

2.76 

6.75 


FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  4.00 

No.  10s  .  14.76 


Canned  Fish 


HERRING  ROE* 

10  oa . . . 1.00 

16  os.  . . 1.26 

17  os.  . . 1.26 

19  os.  .  1.S6 


LOBSTER* 

Flats,  1-lb.  cases,  4  dox.. 

Vi-lb.  cases,  4  doz . 


Flat,  No.  % . . 

Cohoe,  Tall,  No.  1 .  „.™ 

Flat,  Na  1 . . . 

Flat,  No.  %„„ . . 

Pink,  Tall,  No.  1.16 

Columbia  Flat,  No.  1 . 

Flat.  No.  % . . . . . . 

Chums.  Tall  .  1.06 

Medium,  Red,  Tall........«...... . . 


3.26 


4.25 

%-lb.  cases,  4  doz . . 

2.15 

4.'76 

OYSTERS* 

.  1.2,'^ 

.  1  3R 

1.26 

1.90 

...  .  2.f50 

.  2.70 

2.70 

2.25 

.  2.50 

SALMON* 

Red  Alaska,  Tall,  No.  1 . 

8.26 

16 

.86 

.86 

.98V^ 

.16 


SHRIMP* 

Dry.  No.  1 .  1.66  1.66 

Wet,  No.  1,  Large .  1.80  1.75 


SARDINES*  (Domestic),  per  case 

%  Oil,  Keylees  . 

%  Oil,  Decorated  . 

%  Oil,  Tomato,  Carton . 

%  Mustard,  Keylees  . . 

%  Oil,  Carton  . 

•H  Mustard,  Keyless . 

California,  Oval,  No.  1 . . 


TUNA  FISH*  (California),  per  case 

White,  %s  . . . . . . - . 

White,  %s  .  14.00 

White,  Is  . - . 

Blue  Fin,  %s . 

Blue  Fin,  Is . 

Striped,  %s  . . 

Striped,  Is  . . . 

Yellow,  %8  . - . 

Yellow,  Is  . . . .  ~.~s. 


t3.60 

t4.76 

tir.60 

+4.76 

+8.00 

+8.16 


9.00 

18.60 

7.26 

13.25 

6.76 

12.00. 

7.26 

18.50 
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AN  EPISODE 
OF  PERSONALIZED 
SERVICE 

"Up  from  tke  kills  of  JMaryland" 

.  a  mackine  'witk  no  relation  to 
our  equipment  stops  dead  .  .  it  must 
ke  replaced.  \^e  are  asked  to  find 
a  duplicate. 

For  customer-friends  .  .  of  COUTSC! 
A  "spare”  located  in  tke  plant  of 
anotker  customer-friend  .  .  it  goes 
ky  truck  tke  same  nigkt,  and  opera¬ 
tions  are  resumed  in  tLe  moriunj  . 
at  ieven  o  ’clock. 

.  .  just  a  kit  of  exercise  for  our  own 
emergency  man. 


AAechanical  Service 


.  .  wltk  kotk  tke  will  and  facility  to  overcome  all  ohstacles, 

CANS  are  our  stock  in  trade  .  .  kut  our  Service  Of 
Supply  reackes  keyond  tke  delivery  of  our  product  to 
assure  continuous  plant  operation  .  .  ius  a  3^  kour>per>day 
assurance  on  our  part. 

BoruOim 

are  just  as  good  as  cans  are  made  .  .  kut  tke  service  tkat 
kacks  tkem  is,  for  numerous  reasons,  closer  to  your  own 
ideals  wken  emergencies  arise. 


MExaL  pacKacE  coRPOnaxiow 

BOYLE  PLANT-811  S ■  WOLFE  ST-BALTIPIOBB -MD* 


THE  MARKETS 

BALTIMORE,  OCTOBER  13,  1930 

he  got  70c.  If  these  wholesalers  had  been  trading  as 
they  used  to  trade  the  goods  would  have  been  gobbled 
up  at  80c. 

Why  have  the  jobbers  ceased  to  function  as  whole¬ 
salers?  The  shortest  answer  would.be,  because  they 
do  not  have  to.  They  can  get  what  goods,  in  the 
amounts  they  want,  at  the  prices  they  want,  so  why 
buy  wholesale?  It  may  be  true  that  if  the  canners 
were  merchandisers  and  put  retail  prices  upon  these 
retail  lots,  as  they  should  do  to  cover  handling  and  car¬ 
rying  costs,  the  jobbers  would  buy  as  they  ought  to. 
But  that  is  not  certain,  because  other  lines  of  industry 
are  finding  the  same  conditions.  Of  course,  the  canners 
will  have  to  step  up  their  prices  to  cover  carrying  and 
extra  handling  charges,  or  go  broke,  but  that  will  not 
be  done  until  the  distressed  canners  have  been  weeded 
out. 

There  are  those  who  blame  this  on  the  chain  stores 
and  their  methods  of  buying  only  for  immediate  re¬ 
quirements,  and  the  hearing  now  going  on  in  Wash¬ 
ington  upon  the  Packers’  Consent  Decree  would  seem 
to  bear  them  out. 

It  was  testified  there  that  of  the  six  billions  of  dol¬ 
lars  spent  annually  for  foods  the  chains  now  sell  four 
billions  of  it.  When  you  remember  that  the  chain  buys 
no  futures,  and  buys  spots  only  for  a  few  days  or  a 
week  ahead,  which  he  does  so  that  he  will  be  in  position 
to  take  advantage  at  once  of  every  change  in  the  mar¬ 
ket,  and  so  avoid  losses  from  declines,  you  can  see 
where  this  would  make  the  condition  of  the  hand-to- 
mouth  buying  now  complained  of.  The  present  job¬ 
bers  are  trying  to  fight  the  chains  with  their  own 
weapons,  and  the  manufacturers  are  suffering  in  con¬ 
sequence.  If  this  hearing  to  once  more  admit  the  meat 
packers  into  the  food  distribution  game  goes  in  favor 
of  the  meat  packers,  there  may  come  a  change  in  this 
condition.  It  is  quite  certain  that  the  meat  packers 
would  cover  their  annual  requirements  by  the  buying 
of  huge  quantities  of  futures,  so  as  to  insure  a  steadv 
and  dependable  supply  at  all  times ;  from  this  we  would 
witness  a  renewed  activity  on  the  part  of  the  big  job¬ 
bers,  and  even  the  chains  would  have  to  anticipate  their 
requirements,  or  be  left  only  the  left-overs  for  their 
supplies.  You  will  recall  that  it  was  this  sort  of  big 
buying  by  the  meat  packers  that  caused  the  panic 
among  the  wholesalers  and  resulted  in  the  Consent  De- 
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Marketing  Methods  Entirely  Changed — The  Cause  of 
Hand-to-Mouth  Buying — Market  Very  Sensitive — 
Com  Easier — ^Tomatoes  Off — Spinach  Firm — Beans 
Lower — Fruits  Hold  Well —  Fish  Active. 

CHANGED  CONDITIONS — It  has  been  rather  hard 
for  old-time  market  students  to  accept  the  new 
conditions  as  genuine  and  permanent,  but  appar¬ 
ently  that  must  be  done.  Until  this  new  regime  set  in 
there  were  wholesale  markets,  in  which  the  buyers 
took  large  blocks  to  cover  their  future  requirements 
lor  months.  That  produced  orders  never  less  than  car¬ 
loads  and  running  from  the  single  car  up  to  hundreds 
of  cars  in  the  one  order.  It  was  from  this  method  of 
buying  that  they  received  the  name  of  wholesalers. 
Now  that  has  all  changed ;  now  they  buy  in  the  smallest 
possible  unit  to  cover  immediate  wants,  leaving  tomor¬ 
row’s  for  a  nother  day.  A  lot  has  been  heard  of  this 
hand-to-mouth  buying,  but  not  until  the  present  time 
has  it  appeared  so  strikingly.  There  is  an  entire 
lack  of  anything  like  speculative  feeling;  they  seem 
utterly  unconcerned  as  to  what  tomorrow,  next  week 
or  next  month  may  bring  forth,  and  are  perfectly 
willing  to  take  the  market  as  they  find  it  when  they 
must  come  into  it.  Understanding  that  you  will  see 
^^'hy  it  is  impossible  to  bring  about  the  advances  which 
the  condition  of  supplies  always  previously  warranted, 
and  why  an  effort  to  force  sales  by  those  who  find 
Ihemselves  financially  pressed  results  in  heavy  cuts  in 
prices.  For  instance,  there  is  nothing  in  the  canned 
tomato  situation  of  this  year  to  warrant  a  cut  in  the 
price  of  No.  2  standard  tomatoes  from  80-85c  down  to 
70c.  If  the  market  could  be  read  in  the  light  of  past 
years  there  seems  every  reason  to  expect  an  advance  to 
about  $1.  The  70c  was  made  simply  because  some  hard 
pressed  canners  needed  ready  money,  and  they  sent  to 
the  market  some  carloads  of  tomatoes  and  told  their 
representatives  to  sell  them.  A  definite  case  is  of  one 
canner  who  asked  his  broker  to  get  80c  for  them,  but 
if  he  could  not  get  80c,  sell  them !  This  was  done,  and 
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cree.  The  packers  were  spoken  of  on  the  floor  of  the 
Senate  as  the  most  efficient  business  organization  in 
the  world,  and  the  astute  Senator  who  made  the  re¬ 
mark  went  on  to  say  that  they  must  be  destroyed.  And 
they  were  as  distributors.  Now  if  they  come  back, 
and  again  that  big  IF,  they  buy  as  they  did  before,  this 
new  and  totally  unsatisfactory  manner  of  retail  buying 
will  disappear.  These  meat  packers  were,  and  they  are, 
expert  merchandisers;  they  have  the  outlets  for  im¬ 
mense  quantities  of  canned  foods,  and  they  will  protect 
these  supplies.  , 

The  market — ^The  number  of  the  small  buying 
orders  coming  into  the  market  is  immense,  and 
the  goods  are  going  out  in  a  steady  stream  of 
small  orders.  This  makes  sure  of  a  continuation  of  this, 
because  no  one  seems  to  be  stocking  anything,  and  so 
they  must  continue  to  come  back  often.  The  goods  are 
going,  practically,  direct  from  canner  to  consumer,  and 
as  there  does  not  seem  to  be  enough  of  them,  with  pos¬ 
sibly  one  exception,  there  must  come  a  time,  after  the 
turn  of  the  year,  when  there  will  be  a  scramble  for  sup¬ 
plies.  Whether  or  not  that  will  drive  the  market  to 
higher  prices  cannot  be  said,  but  it  is  true  that  in  the 
sensitive  condition  of  the  market  the  surprising  size  of 
the  1930  pea  pack  caused  them  to  gasp,  and  then  to 
doubt  every  other  item  of  canned  foods,  and  expect  to 
see  all  packs  come  through  on  somewhat  the  same 
scale.  The  market  is  now  talking  about  a  full  pack  of 
corn,  a  full  pack  of  tomatoes  and  a  full  pack  of  beans 
and  all  other  products,  and  they  will  have  to  be  allowed 
to  cool  down  before  any  change  can  be  expected. 

Corn  has  reacted  from  its  high  point,  and  is  now  at 
about  $1,  and  this  is  not  surprising,  under  present  con¬ 
ditions.  Quotations  in  this  market  remain  unchanged, 
due  to  the  severe  scarcity  in  the  pack,  but  in  the  Middle 
West  prices  are  easier  and  buying  not  as  active  as  be¬ 
fore. 

Stringless  beans  are  being  quoted  easier  in  this  mar¬ 
ket  this  week,  as  some  sections  have  had  favorable 
weather  and  the  pack  has  been  added  to,  though  we 
believe  very  slightly.  Standard  cut  No.  2  have  dropi^d 
down  to  80c,  but  it  is  due  to  the  lack  of  buying  activity 
more  than  the  size  of  the  pack,  we  think. 

Sweet  potatoes  are  also  lower  this  week,  as  the  active 
canning  season  is  on.  Canners  are  going  carefully 
about  this  product,  and  it  would  be  well  to  do  so.  They 
are  keeping  close  to  their  future  orders,  and  that  is  a 
good  policy.  No.  2s  are  quoted  at  90c,  21/08  at  $1.15, 
and  3s  at  $1.20. 

Tomatoes  are  all  lower  this  week,  with  72V2C  quoted 
as  low  on  2s.  The  season  of  tomato  canning  is  about  all 
over.  The  supplies  now  being  received  in  this  section 
look  more  like  plums  than  tomatoes,  they  are  so  small. 
The  pack  here  is  not  expected  to  exceed  60  per  cent  of 
the  1929  output,  but  in  Indiana  the  local  newspapers 
speak  as  if  they  had  broken  all  records  for  yields  and 
quality.  Price  reductions,  however,  are  not  to  be  reck¬ 
oned  upon  the  supply  either  in  hand  or  in  prospect; 
they  are  due  to  financial  troubles,  and  the  tomato  can¬ 
ners  who  “had  to  sell  a  carload  to  get  money  to  pack 
the  next.”  So  the  tomato  canner  who  can  keep  away 
from  the  market  now  will  put  money  in  his  own  pocket. 

The  pea  market  has  withstood  the  blow  verv  well. 
The  carryover  has  practically  all  been  cleaned  up,  and 
the  shipments  of  futures  were  very  heavy.  As  a  result 
the  pea  canners  feel  very  easy  about  thesmall  surplus 
they  individually  hold,  and  they  are  right  in  this  atti¬ 
tude. 


The  spinach  crop  and  fall  pack  of  that  item  in  this 
section  has  been  nullified  by  the  drought,  which  we 
still  have  very  much  with  us.  So  there  will  be  no  addi¬ 
tion  to  the  spinach  pack  from  this  section,  and  this  is 
a  very  important  spinach  canning  region.  California 
has  worked  its  spinach  surplus  down  to  a  comfortable 
basis,  and  as  the  heavy  canned  spinach  consuming  time 
is  just  ahead,  this  article  will  take  care  of  itself. 

Despite  rumors  to  the  contrary,  canned  fruit  prices 
are  well  maintained,  and  the  buying  is  said  to  be  en¬ 
tirely  satisfactory.  There  will  probably  be  a  very  light 
apple  pack,  held  to  the  orders  in  hand,  and  that  is  as  it 
should  be.  The  pear  pack  of  the  East  will  be  in  the 
same  condition  with  a  market  waiting  for  all  that  is 
produced. 

Salmon  is  working  out  of  its  troubles.  Shrimp  is  so 
scarce  as  to  cause  a  worry  to  buyers,  and  oysters  have 
not  as  yet  come  upon  the  scene. 
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New  York  Market  Very  Irregular — Offerings  of  South¬ 
ern  Tomatoes  Constituting  Factor  in'  Market’s  Weak¬ 
ness — Shrimp  Pack  50  Per  Cent  of  Normal. 

New  York,  October  9,  1930. 

HE  market  here  in  New  York  is  in  a  very  irregu¬ 
lar  position,  due  largely  to  the  sharp  break  reg¬ 
istered  in  Southern  tomatoes.  The  unexpected 
decline  of  this  commodity  in  face  of  the  bullish  reports 
emanating  from  the  canners  has  caused  the  entire  line 
of  canned  foods  to  show  weakness.  Business  in  general 
in  New  York  has  not  shown  any  decided  turn  for  the 
better  and  buyers  are  taking  no  chances  of  any  kind. 
The  speculative  spirit  is  not  present  at  all  in  marked 
degree.  There  is  very  little  buying  to  hold  for  a  long 
term  profit.  Practically  all  of  the  buying  today  except 
that  done  to  cover  immediate  needs  is  done  with  the 
object  of  a  quick  turnover.  Uneasiness  was  also  ex¬ 
pressed  concerning  the  effect  of  the  bumper  pea  crop 
on  the  market. 

Tomatoes — Offerings  of  Southern  tomatoes  at  re¬ 
ported  levels  of  70c  for  Maryland  standard  No.  2s  was 
a  contributing  factor  in  the  market’s  weakness.  Al¬ 
though  the  majority  of  the  brokers  were  quoting  72i/^c 
for  standard  No.  2s,  some  offerings  at  the  70c  level  were 
reported.  Whether  this  is  purely  distress  selling  by 
canners  who  have  not  made  the  proper  financing  ar¬ 
rangements  or  marks  the  start  of  a  panicky  rush  to 
dispose  of  stocks  now  held  is  not  known.  With  money 
available  at  the  lowest  levels  in  many  years,  it  seems 
logical  to  suppose  that  the  average  canner  should  be 
able  to  secure  enough  money  to  hold  his  output  until 
market  conditions  improve.  Even  with  tomatoes  at  this 
low  level,  the  market  is  not  stimulated,  but  is  instead 
weakened.  To  force  consumption  by  means  of  price- 
cutting  has  been  tried  in  several  other  fields  of  industry 
and  has  had  the  same  result  that  is  apparent  in  the  to¬ 
mato  market,  mainly  failure.  Buyers  here  are  refusing 
to  buy  on  a  declining  market,  preferring  to  wait  until 
still  lower  levels  are  reached,  and  at  the  rate  that  the 
canners  are  going  now,  they  won’t  have  to  wait  very 
long.  California  tomatoes  held  firm,  with  the  weakness 
of  the  Southern  offerings  having  no  effect  on  them. 

Corn — Although  technically  com  is  in  the  same  bull¬ 
ish  position  that  tomatoes  are,  offerings  this  week  slid 
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off  from  the  previous  levels.  Weakness  in  the  Street 
caused  by  the  drop  in  Southern  tomatoes  was  reflected 
in  marked  lack  of  interest  by  buyers.  Ample  supply  of 
com  is  believed  available  for  immediate  needs,  with 
the  shortness  expected  to  begin  to  be  apparent  in  the 
early  spring  months.  Maine  has  a  fairly  large  crop  of 
Golden  Bantam  and  easier  offerings  of  Southern  com 
seem  to  indicate  that  there  is  some  available  surplus  in 
spite  of  the  talk  about  extensive  drought  damage. 
Prices  are  nominal  and  interest  is  lacking  at  present 
levels. 

Spinach — Interest  in  spinach  was  stimulated  by  au¬ 
thoritative  reports  of  a  greatly  curtailed  crop.  Price 
levels  marked  up  a  modest  advance  and  a  further  climb 
is  expected  in  the  near  future.  The  carry-over  of  old 
crop  spinach  is  very  small  and  present  indications  are 
that  this  year’s  pack  will  be  far  below  normal. 

Peas — News  of  the  bumper  pack  of  peas  has  caused 
much  uneasiness  among  the  trade.  It  seems  hard  to 
figure  out  just  how  this  immense  crop  is  going  to  be 
moved  without  breaking  the  market.  Coming  at  a  time 
of  the  year  when  trade  in  canned  foods  is  very  slow,  the 
need  of  an  immediate  start  on  the  problem  of  moving 
the  pack  out  is  necessary.  Brokers  feel  that  the  only 
way  the  pack  can  be  moved  rapidly  is  for  the  canners 
to  scale  prices  down  to  the  point  where  volume  move¬ 
ment  will  be  called  for  and  not  wait  until  the  opening 
of  the  busy  season  in  the  industry.  Fair  movements  of 
standards  are  reported,  but  not  in  any  real  large  quan¬ 
tities.  Prices  remain  the  same. 

Tuna — ^Indications  that  the  striped  tuna  pack  this 
season  will  be  very  poor  have  reached  the  Street.  One 
packing  concern  places  an  estimate  of  only  20  per  cent 
of  normal  on  the  catch  this  year.  Fear  that  they  will 
be  forced  to  resort  to  pro-rate  their  pack  has  been 
voiced  by  some  Paciflc  Coast  packers.  Prices  are  steady 
and  are  expected  to  show  a  gain  shortly. 

Shrimp — ^With  the  shrimp  packing  season  nearly 
over,  the  best  estimates  place  the  pack  at  approxi¬ 
mately  50  per  cent  of  normal.  The  quality  of  the  pack 
improved  slightly  in  the  latter  part  of  the  season,  but 
according  to  reports  the  bulk  of  the  pack  consisted  of 
the  less  popular  smaller  sized  fish.  Quotations  are  firm 
here  at  present,  with  any  increase  in  consumption  cer¬ 
tain  to  bring  price  advances. 

Sardines — In  spite  of  the  reports  stating  that  the 
run  of  Maine  sardines  is  far  below  that  of  the  previous 
year,  very  little  interest  is  being  shown  by  buyers.  The 
only  favorable  development  is  that  prices  have  firmed 
•  up  and  are  holding  steady.  They  couldn’t  go  down 
much  further  as  many  of  the  packers  were  quoting  at 
cost  or  even  in  some  cases  below  cost  levels.  This  situ¬ 
ation  was  due  to  the  unwise  competitive  methods  of  the 
various  canners  in  resorting  to  price-cutting  tactics  in 
an  endeavor  to  stimulate  the  market. 

Salmon — As  this  is  the  dull  season  for  salmon  little 
activity  in  this  field  is  noted.  Large  stocks  held  on  the 
Pacific  Coast  have  made  the  market  there  a  little  weak 
as  far  as  price  stability  is  concerned,  which  is  reflected 
in  slightly  easier  quotations  here. 

Crab  Meat — Crab  meat  has  shown  a  little  strength, 
with  quotations  keeping  around  $23  and  $25.  There  are 
reports  of  offerings  at  $23,  but  no  confirmation  at  this 
level  have  been  made  thus  far. 
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Market  Seasonable — Small  Buying  Assures  Continuous 

Buying — Frosts  Stopped  Some  Tomato  Canners — 

Low  Ibices  Will  Not  Induce  Buying — Com  Back  to 

$1.00 — Pea  Market  Steady — Canners  Careful  About 

Pumpkin. 

Chicago,  October  9,  1930. 

IFE — Seasonable  activity  in  the  movement  of  fall 
supplies  of.  foods  has  put  much  life  into  the  can¬ 
ned  foods  business,  and  with  the  assurance  that 
hardly  anybody  is  stocking  up  in  advance  wholesalers 
look  forward  to  a  busy  winter.  They  also  perceive  the 
necessity  of  a  very  close  study  of  conditions  from  day 
to  day,  as  they  will  be  mostly  operating  with  very  low 
stocks  and  shade  price  changes  will  reveal  the  rank  and 
file  left  in  a  bad  position  on  supplies.  Seasons  like  the 
present  are  the  sort  where  the  keener  canned  foods 
man  the  jobber  has  the  more  money  he  will  make. 

A  deep  insight  into  conditions  is  most  desirable,  as 
everybody  is  at  the  moment  treading  lightly  as  to  tak¬ 
ing  on  additional  stocks  and  there  will  obviously  arrive 
a  time  where  it  is  as  wise  to  load  up  as  it  may  have 
previously  been  wise  to  lay  off.  We  have  an  interesting 
winter  before  us  from  the  standpoint  of  canned  foods 
markets. 

Tomatoes — Market  continued  weak,  although  this  is 
largely  due  to  general  conservation  rather  than  over¬ 
supplies. 

A  strip  of  the  best  producing  section  in  Indiana  got 
two  successive  nights  with  ice  and  the  food  commis¬ 
sioners  stopped  any  further  efforts  at  canning  frozen 
tomatoes  in  those  localities. 

The  late  frost  is  no  doubt  enabling  packers  in  some 
areas  to  get  a  larger  production  than  was  evident  in 
late  August,  but  when  the  crippled  districts  are  prop¬ 
erly  discounted  it  may  be  that  the  total  production 
figures  will  prove  a  disappointment  to  those  anticipat¬ 
ing  a  big  pack. 

It  is  always  true  that  a  few  price  cutters  will  bust 
any  market,  and  that  is  what  is  happening  at  the  mo¬ 
ment  on  tomatoes.  As  soon  as  a  couple  of  big  interests 
decide  to  take  on  their  needs  at  such  basis  as  they  feel 
is  the  low  dip  we  may  look  for  an  advance  of  5c  to  10c 
per  dozen  on  No.  2  and  other  sizes  proportionately. 

The  mood  of  the  buyers  here  has  continued  such  that 
no  matter  how  prices  may  be  quoted  they  refuse  to 
load  up. 

Corn — Prices  went  up  too  fast  when  standard  No.  2 
corn  advanced  from  821/2C  dozen  to  $1.05  in  the  course 
of  a  few  weeks.  Buying  resistance  developed  in  such 
form  as  to  prompt  a  more  conciliatory  attitude  by  some 
sellers,  and  we  now  hear  of  sales  of  standard  com  at 
$1.00,  but  the  quite  healthy  volume  at  that  level  en¬ 
courages  the  belief  that  it  is  in  the  neighborhood  of 
the  basis  at  which  the  market  should  clean  up. 

It  is  also  to  be  noticed  that  the  general  average  qual¬ 
ity  of  1930  pack  com  is  very  good,  and  it  is  to  be  hoped 
that  the  packers  have  learned  their  lesson  permanently 
and  will  realize  that  every  case  of  poor  stuff  sold  dis¬ 
courages  far  more  than  its  own  quantity  in  potential 
consumer  demand. 
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Peas — Market  steady  in  spite  of  the  unexpected  crop 
totals  made  public  last  week.  Talks  with  the  biggest 
operators  reveal  them  all  in  the  same  optimistic  mood, 
and  if  what  they  say  is  true  as  to  percentage  of  pro¬ 
duction  already  sold  there  is  little  to  be  disturbed 
about. 

Pumpkin — New  crop  now  ready;  packers  generally 
are  busy  packing  their  futures,  but  in  view  of  the  ter¬ 
ribly  demoralized  price  at  which  their  1929  carryover 
had  to  be  sold  out  it  is  hardly  likely  that  the  same  pro¬ 
ducers  will  make  up  much  surplus  this  year. 

Quality  of  1930  pack  appears  to  be  very  nice,  al- 
thoug  the  size  of  the  pumpkins  available  is  generally 
much  below  average.  It  is  generally  believed  that 
there  will  be  no  big  pack. 

World  Prices  in  Foods — With  the  newspapers  full  of 
declines  everywhere,  the  canned  foods  line  can  hardly 
expect  to  escape  scott  free.  Considering  all  these  cir¬ 
cumstances,  the  markets  on  various  items  are  doing 
very  well,  indeed.  And  who  knows  when  the  tide  may 
sharply  turn  upwards. 

A  big  broker  was  commenting  on  Norway  sardines  a 
few  days  ago.  He  said  that  silds  in  olive  oil  are  now 
cheaper  than  all  last  year  and  interest  slack,  even  at 
the  low  basis.  Similar  reports  come  in  from  French 
canned  mushroom  importers — cheaper  and  cheaper.  In 
some  instances  Italian  tomatoes  are  being  brought  in ; 
almost  cheap  enough  (with  50  per  cent  duty  absorbed) 
to  get  acceptances  in  stores  catering  to  the  cheap  class 
of  trade.  Everything  considered,  canners  should  re¬ 
joice  over  the  blessings  peculiar  to  their  particular 
products. 


OZARK  MARKET 

By  “OZARKO.” 

Special  Correspondent  of  "The  Canning  Trade.” 


Very  Few  Canners  Able  to  Run  Even  Few  Hours — 
Forced  Sales  at  Low  Prices — Pack  Less  Than  Last 
Year,  Holdings  Much  Less — Limited  Holdings  of 
Beans — Fine  Quality  Greens — Small  Farmers  Hard 
Hit. 

Springfield,  Mo.,  October  9,  1930. 

EATHER — The  weather  during  the  past  week 
was  favorable  for  the  ripening  of  tomatoes  that 
were  on  the  vines.  During  the  past  36  hours 
there  has  been  more  or  less  rainfall,  and  it  is  cloudy 
now  with  indications  of  more  rain.  Should  there  be  a 
drop  in  temperature  it  would  not  be  unreasonable  to 
expect  a  killing  frost  at  any  time  now. 

Tomato  Canning — Just  a  limited  number  of  canners, 
principally  in  Missouri,  had  two  or  three  light  piece 
day  runs  in  the  canning  of  tomatoes  last  week,  and  the 
quality  of  the  fruit  v/as  very  good.  Many  canners  in 
the  district,  however,  have  closed  their  factories  for 
the  season,  and  others  will  likely  close  down  at  the  end 
of  the  present  week. 

Tomato  Sales — It  cannot  be  said  that  business  has 
been  active  during  the  past  week  in  the  sales  of  toma¬ 
toes.  However,  there  are  more  or  less  sales  made  each 
day.  Most  sales  have  been  made  for  account  of  can¬ 
ners  in  urgent  need  of  quick  ready  cash  for  liquidating 
obligations  that  fell  due  the  first  week  in  October.  Some 


few  cars  in  No.  2  tins,  which  would  likely  grade  sub¬ 
standards  to  only  fair  standards,  were  sold  by  canners 
in  financial  distress  at  a  slight  shade  under  the  ruling 
market  price. 

Today’s  Tomato  Prices — ^There  are  no  good  size 
blocks  of  tomatoes  being  offered  now,  due  to  canners’ 
very  limited  holdings.  We  would  quote  the  range  of 
market  prices  as  follows:  Is  standard,  10  oz.,  471/2  to 
50c  dozen;  No.  300  cans,  I41/2  oz.,  70c  dozen;  No.  303 
cans,  16  oz.,  72i/>c  dozen;  No.  2  standards,  75c,  771/2C, 
80c  dozen;  No.  21/0  standards,  $1,071/2  to  $1.10  dozen; 
No.  10  standards,  $4.00  dozen.  We  are  unable  to  locate 
any  offerings  whatever  in  No.  3  standards. 

Total  Tomato  Pack — It  is  not  yet  possible  to  deter¬ 
mine  the  total  pack  of  tomatoes  in  the  Ozarks  this 
year.  The  general  opinion  prevails  that  the  total  pack, 
when  rounded  up,  will  figure  slightly  less  than  that  of 
last  year.  It  is  a  fact  undisputed  that  the  unsold  hold¬ 
ings  of  tomatoes  in  canners’  hands  this  date  are  several 
hundred  carloads  less  than  was  being  held  unsold  at 
this  period  last  year. 

Warning — All  carload  buyers  of  canned  tomatoes 
who  usually  draw  their  supply  of  same  from  the  Ozarks 
and  who  have  not  covered  for  their  full  winter  and 
spring  requirements,  certainly  would  not  be  making 
any  mistake  to  make  additional  purchases  now,  and 
take  immediate  and  prompt  shipment  at  prices  at 
which  tomatoes  can  be  bought  at  the  present  time.  We 
see  no  prospect  for  any  lower  prices,  and  it  would  not 
be  unreasonable  to  expect  a  sharp  advance  at  any  time. 

Green  Beans — Canners’  holdings  of  green  beans  are 
quite  limited,  and  some  sales  are  being  made  each  week. 
Fewer  canners  are  holding  green  beans  this  date  than 
was  the  case  this  time  last  year.  Today’s  prices:  No. 
2  standard  cut  stringless,  90c;  No.  2  cut  extra  choice 
are  held  at  $1.00;  No.  10  standard  cut  stringless,  $4.50 
to  $5.  We  have  Ijeen  unable  to  locate  any  offerings  in 
other  sizes. 

Fall  Pack  Green  Beans — ^The  fall  pack  is  proving 
very  light  indeed,  as  there  was  but  very  little  acreage 
seeded.  The  quality  of  the  fall  pack,  however,  is  very 
fine,  but  it  is  very  uncertain  as  to  any  straight  carlots 
being  obtainable. 

Greens — ^The  quality  of  the  fall  pack  is  very  fine,  and 
turnip  greens  can  be  bought  in  the  Ozarks,  No.  2  size, 
85c  to  90c;  No.  10  size,  $4.50.  Mustard  greens.  No.  2 
size,  90c;  No.  10  size,  $4.50  to  $4.75.  Just  a  few  can¬ 
ners  of  greens  would  be  prepared  to  handle  orders  for 
straight  carlot  shipments.  Several  canners,  however, 
could  likely  take  orders  for  greens  for  shipment  in  cars 
with  tomatoes ;  however,  such  canners  would  not  have 
full  assortments  in  all  sizes  of  canned  tomatoes,  but 
mostly  No.  2  standards. 

Canned  Apples — Just  a  few  canners  in  the  Arkansas 
section  of  the  Ozarks  are  prepared  to  consider  sales  on 
No.  10  standard  apples.  Some  packs  are  better  quality 
than  others.  Prevailing  market  price  about  $4.00  per 
dozen,  factory  points. 

Business  Conditions — There  is  some  apparent  im¬ 
provement  in  general  business  conditions.  However, 
some  are  far  below  normal.  Jobbing  grocers  report 
their  volume  of  business  less  than  that  of  one  year  ago, 
and  collections  somewhat  slow. 

Effect  of  Drought — There  is  every  evidence  of  a  ma¬ 
terial  curtailment  in  the  buying  power  of  the  farmers 


October  13,  1930 


THE  CANNING  TRADE 


33 


throughout  the  Ozarks,  due  to  the  heavy  damage  to 
crops,  and  in  some  instances  to  total  loss  of  some  kinds 
of  crops,  and  the  present  low  market  prices  that  are 
ruling  on  practically  everything  that  the  farmers  have 
to  market.  It  is  thought  that  the  better  class  of  farm¬ 
ers  throughout  the  district  with  good  management  will 
pull  thropugh  0.  K.,  but  the  small  tenant  farmer  who 
raises  a  crop  on  shares  will  be  the  one  hardest  hit  from 
the  effect  of  the  drought,  and  who  facss  a  serious  prob¬ 
lem  about  pulling  through  the  winter.  This  class  of 
small  farmers  can  hardly  hope  for  any  assistance  from 
Government  funds,  because  such  farmers  will  not  be  in 
position  to  give  the  security  required. 


GULF  STATES  MARKET 

By  “BAYOU,” 

Special  Correspondent  of  "The  Canning  Trade." 


Shrimp  Pack  Moving  Slowly  and  Factories  Will  Shut 
Down  in  Alabama  and  Mississippi — Demand  for 
Canned  Shrimp  Strong,  But  Raw  Shrimp  Slack — Cut 
Stringless  Beans  Moving. 

Mobile,  Ala.,  October  9,  1930. 

LET’S  Get  Out  of  the  Rut  and  Do  Things  a  Little 
Different — A  press  dispatch  from  Cleveland,  Ohio, 
says  that  eminent  doctors  and  scientists  are  going 
to  hold  a  conference  in  that  city  on  October  17th  and 
1 8th  to  study  youth  in  its  adolescence ;  in  other  words, 
find  out  ,why  the  “flapper”  girl  flaps  and  her  boy  friend 
“acts  like  that.”  To  some  this  conference  appears  ri¬ 
diculous  and  waste  of  time,  but  it  goes  to  show  to  what 
extent,  to  what  purpose  and  in  what  manner  science  is 
being  employed,  yet  the  canning  industry  in  this  sec¬ 
tion  seems  to  be  satisfied  to  follow ’in  the  rut.  This  is 
all  right  as  far  as  it  goes,  but  the  times  require  differ¬ 
ent  and  more  modern  methods  to  progress.  It  even 
looks  like  the  industry  is  sleeping  on  its  rights,  because 
in  other  parts  of  the  country  the  United  States  Bureau 
of  Fisheries  gives  a  generous  share  of  their  time  and 
services  to  their  problems,  and  this  section  gets  very 
little  or  none.  Very  likely,  not  because  the  Government 
wants  to  slight  us,  but  because  the  Bureau  of  Fisheries 
has  not  been  aggressively  petitioned  for  aid.  It  is  rea¬ 
sonable  to  believe  that  if  a  commission  from  the  Bureau 
of  Fisheries  or  some  other  scientific  branch  of  the  Gov¬ 
ernment  would  come  down  here  and  study  the  shrimp 
fisheries,  it  would  be  able  to  determine  the  habits  of  the 
shrimp,  of  which  there  is  so  very  little  known,  and  thus 
;-nve  the  industry  a  knowledge  of  how  to  better  handle 
the  problems  of  raw  material  for  the  canning  plants. 
This  in  itself  would  be  a  big  help,  then  why  not  try  to 
interest  the  Government? 

Shrimp — The  shrimp  pack  is  moving  slowly  and  not 
so  sure.  Not  so  sure,  because  at  times  the  pack  slows 
(’f  wn  so  much  that  it  looks  like  the  end  will  come  and 
the  canning  factories  will  have  to  shut  down.  This  is 
liarticulaiiy  true  in  Alabama  and  Mississippi,  where  the 
pack  has  been  light.  Of  these  two  States,  Alabama  has 
nrobably  had  a  little  edge  on  Mississippi  in  a  way  of  a 
little  heavier  production.  Louisiana  is  the  only  State 
in  this  section  that  really  has  had  a  shrimp  pack,  and 
even  there  the  production  is  estimated  as  being  40  per 


cent  of  normal.  However,  some  mighty  fine  large 
shrimp  have  been  packed  in  Louisiana  lately,  but  the 
weather  turned  bad  this  week,  which  will  slow  up  pro¬ 
duction  considerably,  as  practically  all  the  shrimp  boats 
are  tied  up  alongside  of  the  docks  at  the  plants  await¬ 
ing  for  the  weather  to  settle,  which  looks  like  will  not 
be  soon,  because  the  indications  are  that  the  blow  is 
going  to  last  several  days,  if  not  all  the  week. 

Scarcely  any  small  shrimp  were  packed  in  Louisiana 
the  past  few  weeks,  because  there  were  enough  large 
shrimp  available  in  the  outside  beaches  to  warrant  the 
trawlers  to  fish  them  and  the  canneries  refused  to  take 
the  small  shrimp.  This  is  the  quickest  and  most  effect¬ 
ive  way  to  discourage  the  catching  of  small  shrimp; 
but,  of  course,  when  there  are  no  large  shrimp  avail¬ 
able,  the  factories  are  forced  to  take  a  limited  amount 
of  small  shrimp  in  order  to  keep  the  shrimpers  and  the 
factories  operating. 

The  shrimp  pack  in  Alabama  last  week  moved  about 
the  same  as  the  previous  week,  which  is  about  half¬ 
time,  and  if  Alabama  and  Mississippi  were  to  get  a  week 
of  full  time  on  shrimp,  it  would  undoubtedly  turn  out 
to  be  an  awkward  undertaking,  because  they’re  out  of 
practice.  The  weather  is  bad  here  this  week  and  no 
shrimp  are  expected  to  be  caught. 

The  demand  for  raw  headless  shrimp  is  slack,  but  the 
market  on  canned  shrimp  is  strong,  with  the  indications 
of  the  price  of  No.  1  medium  shrimp  advancing  to  $1.50 
per  dozen;  some  packers  now  are  quoting  $1.45  per 
dozen,  with  large  shrimp  holding  firm  at  $1.65  per  doz. 
f.  o.  b.  factory. 

Oysters — The  cool  weather  has  stimulated  the  de¬ 
mand  for  oysters,  but  strong  winds  and  high  seas  this 
week  is  curtailing  the  supply  of  fresh  oysters,  and  the 
situation  resolves  itself  to  the  old  tale:  “When  you’ve 
got  ’em,  you  can’t  sell  ’em,  and  when  you  can’t  sell  ’em, 
you’ve  got  ’em.”  The  cove  oysters,  too,  are  showing- 
some  life,  but  as  is  usual  in  these  abnormal  times,  the 
buyers  lag  behind  and  take  their  own  dear  time  to  or¬ 
der.  The  best  way  to  combat  the  situation  is  to  do  like 
the  California  packers  did,  and  that  is  curtail  produc¬ 
tion  to  a  minimum. 

The  cove  oyster  packers  can  do  this  with  less  loss 
than  possibly  any  other  industry,  because  they  can 
leave  the  oysters  in  the  water  right  where  they  are 
without  disturbing  them,  and  they’ll  be  there  next  year 
when  they  need  ’em;  so  don’t  can  any  oysters  this  sea¬ 
son  if  the  retailers  and  jobbers  are  slow  in  absorbing 
the  stock  on  hand  carried  over  from  last  season’s  pack. 

The  trade  is  only  buying  from  hand  to  mouth  and  a 
surplus  of  any  kind  of  merchandise  is  not  healthy  for 
any  packer  or  manufacturer.  The  price  of  cove  oysters 
is  $1.15  per  dozen  for  5-ounce  and  $2.30  per  dozen  for 
10-ounce,  f.  o.  b.  cannery. 

Sweet  Potatoes — ^The  sweet  potato  pack  has  started 
in  a  small  way  and  it  is  going  to  take  ten  more  days 
before  it  actually  gets  under  way,  because  the  farmers 
have  not  commenced  to  dig  them,  due  to  late  crop. 

Stringless  Beans — Cut  stringless  beans  are  moving 
at  $1.00  per  dozen  for  No.  2  and  $5.00  per  dozen  for 
No.  10,  f.  o.  b.  factory.  Packers  are  sold  out  of  some  of 
the  sizes  and  the  majority  of  the  canners  are  out  of 
No  21/os.  It  is  not  probably  that  there  will  be  any  fall 
pack  of  beans,  and  when  the  present  stock  of  beans  is 
exhausted  there  will  be  no  more  from  this  section  to  re¬ 
place  them  until  next  spring. 
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CALIFORNIA  MARKET 

By  “BERKELEY,” 

Special  Correspondent  of  “The  Canning  Trade.” 


Market  Good  or  Bad,  as  You  Like  It — Good  Movement 
in  Small  Lots — Peaches  and  Pears  Only  Surplus — 
Tomato  Canning  Processing — Salmim  Figures — 
Sardine  Canners  and  Fishermen  Come  to  Terms. 

San  Francisco,  October  9,  1930. 

AS  YOU  LIKE  IT — While  some  operators  insist  that 
the  market  is  to  be  considered  dull,  others  declare 
^  ^  that  it  is  quite  satisfactory.  Apparently,  it  is  all 
the  way  one  looks  at  it.  Canners  who  have  been  ac¬ 
customed  to  booking  heavy  advance  business  at  this 
time  of  the  year,  and  who  have  not  become  attuned  to 
the  new  policy  of  the  retail  and  wholesale  trade  of  buy¬ 
ing  as  the  goods  are  needed,  feel  that  business  is  in  the 
doldrums.  On  the  other  hand,  canners  who  are  keep¬ 
ing  in  close  touch  with  distribution  express  much  sat¬ 
isfaction  with  the  present  movement,  declaring  that 
sales  are  keeping  step  almost  precisely  with  consump¬ 
tion.  Business  is  steady  and  is  growing  in  volume,  and 
the  present  season  looks  like  one  in  which  the  steady 
drip  of  small  orders  will  wear  away  the  pack.  Cali¬ 
fornia  packers  are  set  for  a  complete  cleanup  of  fruits 
and  vegetables,  and  feel  that  the  extremely  low  prices 
that  have  been  named  will  bring  this  about. 

Peaches — Peaches  and  pears  are  the  only  California 
fruits  held  in  substantial  quantities,  and  some  grades 
of  these  are  already  in  light  supply,  so  that  there  are 
but  a  comparatively  few  items  on  which  sales  efforts 
can  be  concentrated.  The  apricot  list  is  badly  broken, 
with  no  large  packers  able  to  furnish  everything  and 
some  items  scarcely  to  be  had.  Low  grade  peaches  are 
also  scarce,  particularly  the  water  grade,  this  being 
true  in  No.  10s  as  well  as  in  No.  21/2S. 

Tomatoes — Tomato  packing  is  going  ahead  smoothly 
and  the  output  is  commencing  to  assume  satisfactory 
proportions,  suggesting  a  pack  in  keeping  with  early 
estimates.  California  was  visited  by  a  general  rain 
during  the  week,  but  this  proved  very  light  in  tomato 
growing  districts,  although  it  caused  some  damage  to 
prunes  and  grapes.  In  some  districts  canners  are  re¬ 
porting  a  little  trouble  in  packing  the  usual  proportion 
of  solid  pack  tomatoes  and  attribute  this  to  k>o  free  ir¬ 
rigation.  Some  packers  who  were  out  of  the  market 
for  a  time  are  again  booking  business,  and  the  full  list 
is  obtainable  generally. 

Salmon — A  falling  off  in  the  Alaska  canned  salmon 
pack  for  1930  is  indicated  by  a  tentative  estimate  re¬ 
cently  prepared  by  the  Seattle  office  of  the  Bureau  of 
Fisheries,  in  co-operation  with  the  Association  of  Pa¬ 
cific  Fisheries.  Up  to  September  1  the  pack  amounted 
to  4,839,500  cases,  or  361,300  cases  less  than  the  pack 
last  year  to  a  corresponding  date,  and  more  than  530,- 
000  cases  less  than  the  total  pack  for  1929,  which 
amounted  to  5,370,159  cases.  The  features  of  the  1930 
pack  are  the  marked  decrease  in  the  pack  of  Alaska 
reds  and  the  increased  output  of  pink  fish.  The  pack  of 
reds  is  one  of  the  smallest  in  the  history  of  the  indus¬ 
try,  only  the  pack  of  1926  being  smaller.  The  output 
of  Cohos  and  Kings  will  be  about  normal,  and  that  of 
chums  will  be  a  little  below  the  average,  according  to 
present  estimates.  Some  pinks  are  still  to  be  had  at 
$1  a  dozen,  but  most  packers  are  holding  their  stocks  at 


$1.10.  Sockeye  halves  are  back  at  $2.25,  following  a 
dip  to  $2,  which  reduced  stocks  to  desired  levels. 

Sardines — Sardine  fishermen  in  the  Monterey  dis¬ 
trict  have  resumed  work,  following  an  agreement  with 
packers  in  regard  to  price.  When  the  season  opened 
fishermen  demanded  $9  a  ton  for  their  catch,  but  can¬ 
ners  were  not  willing  to  pay  more  than  $8,  owing  to  the 
light  demand  for  the  canned  product.  Some  purchases 
were  made  at  $6  a  ton,  and  even  less,  and  the  situation 
became  so  muddled  that  several  hundred  fishermen 
staged  a  walkout.  A  price  of  $8  has  been  agreed  upon, 
but  catches  are  being  limited  to  hold  down  production 
to  market  requirements.  Export  demand,  usually  such 
a  feature,  is  limited,  and  packers  are  compelled  to  fall 
back  on  the  domestic  market. 

Commendation — The  opening  of  the  tomato  packing 
season  was  commented  on  recently  in  a  weekly  bulletin 
of  the  California  Department  of  Public  Health.  The 
article  contrasted  conditions  that  prevailed  a  few  years 
ago  when  tomatoes  unfit  for  human  consumption  often 
found  their  way  into  the  market  in  canned  form,  with 
conditions  today  when  only  sound,  ripe  fruit  can  be  ac¬ 
cepted  for  packing  purposes.  Inspectors  are  in  attend¬ 
ance  at  all  packing  plants  and  growers  are  not  permit¬ 
ted  to  deliver  tomatoes  that  are  green,  decayed,  worm- 
infested  or  frostbitten. 

About  Chains — In  a  lecture  on  chain  stores  Prof. 
Ewald  T.  Grather,  economist  of  the  University  of  Cali¬ 
fornia,  declared  that  the  doom  of  the  small  neighbor¬ 
hood  grocery  is  certain,  but  that  its  downfall  is  not  due 
to  the  chain  store.  Prof.  Grether  said  that  the  down¬ 
ward  slide  of  the  independent  grocer  started  before  the 
chain  store  appeared.  In  1921  there  was  but  one  chain 
store  company  in  the  field,  but  three  years  before  that 
the  co-operative  buying  groups  had  begun  to  make  in¬ 
roads  into  the  business  of  wholesale  grocers.  Chain 
stores  did  not  become  an  important  factor  until  1926, 
but  as  early  as  1919  two  large  independent  wholesalers 
went  out  of  business.  In  1926  chain  stores  grew  from 
four  to  seven  organizations  in  San  Francisco,  and  from 
60  to  144  unit  stores.  In  1927  there  were  188  chain- 
operated  stores,  in  1928  there  were  272,  in  1929  the  list 
had  grown  to  324,  and  this  year  are  361.  In  1919  there 
were  12  general-line  wholesale  grocery  establishments, 
while  now  there  are  but  four. 
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that  which  was  denied  them  by  the  Supreme  Court  of  the  United 
States  of  America  in  holding  that  the  consent  decree  was  valid 
and  that  it  should  not  be  vacated. 

Edgar  Watkins,  for  the  American  Wholesale  Grocers  Asso¬ 
ciation,  stated  that  his  client  would  endeavor  to  prove  by  evi¬ 
dence  that  the  “conduct  of  the  packers  has  been  such  as  to  stop 
them  from  seeking  the  equitable  relief  asked.” 

Kroger  Opens  Units  in  Sears,  Roebuck  Stores — Partial  con¬ 
firmation  of  the  reports  linking  Sears,  Roebuck  &  Co  with  the 
Kroger  Grocery  and  Baking  Company  in  a  plan  to  replace  gro¬ 
cery  merchandising  units  of  the  latter  company  in  Sears-Roe- 
buck  retail  stores,  was  afforded  this  week  in  the  opening  of  ex¬ 
perimental  units  in  Chicago  and  Cincinnati.  The  report  was 
that  Sears-Roebuck  would  install  ^ocery  units  throughout  their 
entire  system  of  stores,  but  according  to  Albert  H.  Morrill,  pres¬ 
ident  of  Kroger,  the  proposition  is  solely  one  of  renting  space 
from  the  Sears-Roebuck  Company. 

Both  of  the  stores  selected  for  the  experiment  are  near  the 
headquarters  of  the  two  companies.  In  Chicago  the  store  will 
be  that  operated  by  the  Sears-Roebuck  organization  at  its  head¬ 
quarters,  operated  in  conjunction  with  the  original  mail-order 
department.  The  store  in  Cincinnati  is  the  only  one  operated 
by  the  company. 
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The  department  in  the  Chicago  store  has  several  novel  fea¬ 
tures  of  arrangement  and  display.  The  space  assigned  to  the 
department  is  63  by  80  feet  at  the  front  of  the  basement.  A 
marked  departure  from  the  layout  of  the  average  grocery  store 
or  department  will  be  that  of  arranging  the  counters  according 
to  the  island  system.  While  the  counter  plan  is  used  extensively 
in  department  stores,  it  is  the  first  time  that  it  has  been  used 
in  the  grocery  business. 

Each  island  wll  be  a  complete  unit  in  itself.  It  will  make  its 
own  change,  do  its  own  wrapping,  and,  in  short,  operate  exactly 
as  any  unit  in  a  department  store  would  function.  The  islands 
will  be  hollow  squares,  with  the  clerks  in  the  center,  with  the 
exception  of  the  ones  along  the  wall,  which  will  be  in  the  form 
of  long  counters  with  the  clerks  behind  them. 

There  will  be  no  high  shelving,  with  one  exception,  in  the  cen¬ 
ter  of  the  islands  or  behind  the  counters.  The  exception  will  be 
in  the  miscellaneous  grocery  department,  where  shelving  will 
line  the  walls  behind  the  counter. 

Refrigerated  cases  will  be  provided  for  in  the  counters  in  the 
meat  and  delicatessen  departments.  The  bakery  foods  units  will 
have  enclosed  cases.  Adjoining  the  meat  department  will  be  a 
cooler.  The  other  counters  will  be  of  the  customary  bin  type, 
with  the  goods  displayed  on  top. 

The  department  will  consist  of  units  covering  the  entire  field 
in  groceries,  among  them  being  a  unit  for  fresh  produce  and 
fruits,  one  for  bakery  goods,  one  for  coffee,  tea,  spices  and  dried 
fruits,  one  for  fresh  and  smoked  meats  and  fish,  one  for  deli¬ 
catessen  goods,  one  for  canned  and  bottled  foods  and  one  for 
miscellaneous  grocery  items. 

Plans  have  been  completed  to  handle  a  complete  line  of  food 
products.  In  addition  to  the  usual  line  of  groceries  carried  by 
the  Kroger  stores,  the  Chicage  unit  will  offer  high-grade  spe¬ 
cialties  in  an  effort  to  appeal  to  the  fancy  grocery  consumers  as 
well  as  to  the  general  grocery  trade. 

The  Cincinnati  store  has  much  less  space  than  the  Chicago, 
and  for  that  reason  the  space  will  be  divided  into  only  two 
islands  with  stock  arranged  according  to  the  usual  layout  of  the 
Kroger  stores.  Fancy  goods  will  not  be  stocked  as  heavy  as  in 
the  Chicago  store. 

Both  of  the  stores  feature  special  equipment  and  fixtures  to 
conform  with  the  general  layout  of  the  Sears-Roebuck  stores. 

In  discussing  the  plan  Albert  H.  Morrill,  president  of  the 
Kroger  Company,  stated:  “The  arrangement  between  Kroger 
and  Sears  is  simply  that  of  leasing  a  department.  Kroger  will 
pay  Sears  a  sum  agreed  upon  in  the  lease,  and  will  then  operate 
the  department  just  as  it  would  one  of  its  own  stores. 

“The  department  will  be  just  that,  however.  That  is  to  say, 
there  will  be  no  appearance  of  the  Kroger  name  on  the  store 
front  or  in  the  department  anywhere.  While  it  will  be  man¬ 
aged  entirely  by  our  organization,  it  will  be  to  all  outward  ap¬ 
pearance  simply  another  department  in  the  store. 

“The  branches  will  be  managed  by  the  regular  branch  organ¬ 
izations  in  the  two  districts.  Goods  handled  will  be  those  usually 
handled  by  the  Kroger  stores  in  the  district.  Private  labels 
handled  will  be  those  of  the  Kroger  stores  in  Cincinnati  and 
those  of  the  Consumers’  Stores  (the  Kroger  units)  in  Chicago. 

“Warehouse  services  will  be  provided  in  each  instance  from 
the  warehouses  which  serve  our  stores  in  the  district.  We  will 
have  no  special  department  or  staff  to  handle  them,  and  will 
treat  them  exactly  as  part  of  our  general  system. 

“Cincinnati  and  Chicago  were  chosen  for  the  experiment  be¬ 
cause  each  company  wanted  to  have  the  work  down  where  it 
could  supervise  the  effort  carefully  and  check  up  promptly  on 
the  results.  While  the  entire  plan  is  experimental,  I  feel  confi¬ 
dent  the  results  will  be  satisfactory  and  that  we  shall  find  a  new 
and  profitable  field  has  been  opened  up  for  us.” 

Wisconsin  Co-operative  Organization  Successful — With  re¬ 
ports  for  the  first  six  months  of  co-operative  management  show¬ 
ing  a  gain  of  approximatelv  25  per  cent  in  business,  the  first 
all-grocer  co-operative  in  Wisconsin  has  proven  to  be  a  decided 
success,  according  to  R.  M.  Orchard.  Mr.  Orchard,  who  is  coun¬ 
sel  for  the  Commissioner  of  Agriculture  and  Markets  in  Wis¬ 
consin,  announced  that  the  organization  has  made  substantial 
stops  forward  since  its  inception  early  this  year.  ' 

The  organization  consists  of  about  70  retail  grocers  in  Mpdi- 
son,  Wis.,  and  its  vicinity' who  buy  and  advertise .  through  one 
management  under  the  name  of  the  Central  Wisconsin  Food 
Stores.  This  buying^  alliance  leads  to  substantial  reductions  in 
buying  costs,  and  enables  the  members  to  reach  a  larger  public 
wth  their  advertising  messages  than  had  they  advertised  alone. 
The  directors,  in  accordance  ivith  the  laws  of  the  co-operative, 
meet  every  week  to  make  buying  recomm.endations  on  a  basis 
stock  of  250  articles  which  have  been  agreed  upon. 


Mr.  Orchard  believes  that,  according  to  present  indications, 
the  remaining  half  of  the  first  year  under  co-operative  manage¬ 
ment  will  continue  to  show  a  marked  gain  over  the  first  six 
months.  As  the  co-operative  was  organized  in  March  of  this 
year,  the  first  year  will  end  in  the  spring  of  1931. 

- ♦ - 

THE  RESULT  OF  THE  PEACH  CONTROL  EFFORT 

Y  OU  were  advised  early  in  the  year  of  the  pack 
control  plan  inaugurated  by  growing  and  canning 
interests  of  California  to  curtail  the  1930  pack  of 
cling  peaches  to  a  quantity  which,  plus  the  carryover, 
could  be  marketed  in  an  orderly  manner. 

A  great  deal  of  study  was  given  to  this  matter  by 
competent  authorities  and  it  was  decided  to  hold  the 
193()  pack  of  cling  peaches  to  13,0(X),000  cases. 

The  final  figures  on  the  1930  pack  have  been  com¬ 
piled  and  released  by  the  Peach  Control  Committee,  and 
are  announced  as  follows: 

Cases  Cases 

Total  Northern  California . 12,650,304 

Total  Southern  California .  522,807 

Grand  Total . 13,173,111 

Of  this  total  quantity  approximately .  537,873 

were  packed  for  fruits  for  salad, 
leaving  a  total  available  for 
consumption  as  canned  cling 
peaches  .  12,635,283 

Final  adjustments  m.ay  change  this  figure  five  to  ten 
thousand  cases  either  way,  but  not  to  exceed  that 
quantity. 

Compared  with  1928  pack  and  carryover,  the  1930 
pack  and  carryover  is  as  follows : 

Total  stocks,  sold  or  unsold,  on 

hand  June  1,  1928 .  1,363,843 

Total  pack,  1928 .  14,811,606 


Grand  Total  .  16,175,449 

Total  stocks,  sold  or  unsold,  on 

hand  June  1,  1930 .  1,674,935 


Grand  Total  . : .  14,848,046 


Shortage  .  1,327,403 

We  believe  the  announcement  that  the  1930  cling 
peach  control  plan  has  functioned  successfully  is  im¬ 
portant  to  the  industry.  During  the  course  of  the 
pack  there  were  many  who  thought  the  plan  would  not 
be  successful,  and  that  the  pack  would  be  several  mil¬ 
lion  cases  more  than  it  is. 

We  would  call  your  attention  to  the  fact  that  there 
are  1,327,000  cases  of  peaches  less  for  sale  this  year 
than  were  available  in  1928  and  that  the  selling  prices 
of  this  year  are  considerably  below  the  1928  prices. 
Another  strengthening  feature  is  that  peaches  cost  the 
canners  approximately  $28  per  ton  for  canning  stock 
in  1930  versus  approximately  $22.50  per  ton  in  1928. 

The  total  deciduous  fruit  crops  of  the  entire  United 
States  for  1930  were  less  than  the  total  United  States 
deciduous  fruit  crops  for  1928. 

California  canhed  fruit  is  selling  today  at  the  lowest 
prices  for  over  15  years.  Reliable  reports  indicate 
great  acceleration  in  retail  distribution.  We  confi¬ 
dently  expect  from  now  to  June  1,  1931,  a  volume  of 
sales  in  excess  of  prioT  year. 

CALIFORNIA  PACKING  CORPORATION. 
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AS  NEAR  AS  YOUR 


NEEDS 


lO 

H  6-  D  PLANTS 

No  long  hauls  or  tedious 
waits  when  you  depend 
on  H  &  D  service  for  your 
corrugated  fibre  shipping 
box  requirements.  Ten 
fully  equipped  box  mak¬ 
ing  plants  in  the  principal 
cities  of  the  canning  belt 
bri  ng  H  &  D  Service  as 
near  as  your  needs  for 
prompt  and  efficient  at¬ 
tention.  Information  or 
samples  and  prices  on 
request. 


BOSTON,  MASS. 

1 19  Braintree  St.,  Allston  Station 


NEW  YORK,  N.  Y. 

2  Lofoyatt*  St. 


PHILADELPHIA,  PA. 

3A8  Drexel  Bldg. 


BALTIMORE,  MD. 

No.  Havan  and  Fairmount  Ava. 


CLEVE  LAN  D,  OHIO 

1220  Terminal  Tower  Bldg. 


SANDUSKY,  OHIO 

800  Dacotur  St. 


M  U  N  C  I  E  ,  I  N  D  . 

P.  O.  Box  357 


KANSAS  CITY,  KAN. 

Packar’s  Station 


ST.  LOUIS,  MO. 

5110  Penrose  St. 


RICHMOND,  VA. 

P.  O.  Box  1538 


THE  HINDE  6-  DAUCH  PAPER  COMPANY 

800  Decotur  Streat  Sandusky,  Ohio 


HINDE  SlDALICH  SHIPPING  BOXES 


LABELS 

— as  you  like  them 
— when  you  want  them 

We  are  so  located  that  we  can  take 
care  of  all  your  wants,  promptly, 
dependably. 

Avoid  a  rush-job.  Give  us  time 
and  we  can  give  you  the  better  job. 
But  we  can  take  care  of  the  rush 
job,  too. 

— Labels  of  every  description 
— As  many  colors  as  desired 
— And  at  the  right  prices 

Piedmont  Label  Co.j  Inc. 

Bedford,  Va. 

SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


EVEN  AS  YOU  AND  I 

“Motoring  is  surely  a  great  thing.  I  used  to  be  fat 
and  sluggish  before  the  motoring  craze,  but  now  I’m 
spry  and  energetic.” 

“I  didn’t  know  you  motored.” 

“I  don’t.  I  dodge.” 


OUCH! 

“If  you  haven’t  a  doctor,”  said  the  tourist  at  the  way- 
side  inn,  “what  happens  when  any  one  is  taken  seri¬ 
ously  ill?” 

“Oh,”  replied  the  proprietor,  “they  just  die  a  natural 
death.” 


Hubby — Don’t  bring  me  any  more  bills.  I  simply 
can’t  face  them. 

Wifey — But,  dear,  I  don’t  want  you  to  face  them.  I 
want  you  to  foot  them. 


HERE’S  HOW 

“Hello!  Bought  a  saxophone?” 

“No;  borrowed  it  from  the  man  next  door.” 
“But  you  can’t  play  it.” 

“Neither  can  he  while  I’ve  got  it.” 


DISMISSED 

Magistrate — You  say  you  came  to  the  city  to  get 
work.  Now,  wasn’t  there  a  stronger  motive  that 
bought  you  here? 

Prisoner — Well,  there  was. 

Magistrate — Ah,  I  thought  so.  What  was  it? 
Prisoner — A  locomotive. 


BAD  BREAK 

He — Your  stockings  seem  rather  wrinkled,  dearest. 
“You  brute,”  exclaimed  the  girl,  “I  have  no  stockings 
on.” 


A  SUGGESTION 

Faddy  Customer — I  don’t  like  the  looks  of  that  had¬ 
dock. 

Fishmonger — Well,  madam,  if  it’s  looks  you’re  after, 
why  don’t  you  buy  a  goldfish  ? 


LITTLE  HOPE 

Sandy — Say,  man,  when  is  Annie  McTavish  goin’  to 
let  you  marry  her? 

Andy — It’s  very  uncertain,  man.  Some  fool  gave  her 
a  big  box  of  letter  paper  with  her  name  printed  on  it. 
She  won’t  get  married  till  it’s  all  used  up,  an’  she  writes 
very  few  letters  on  account  of  the  postage. 


TRY  TO  DO  IT 

Scout  Master — Now,  suppose  you  found  yourself 
suddenly  in  flames,  what  would  you  do? 

Scout — Keep  cool,  sir. 

NICE  BOY 


Teacher — Johnny,  if  your  father  earned  $40.00 
week  and  gave  your  mother  half,  what  would  she  have . 
Johnny — Heart  failure. 


-■o  ja 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES,  Pastes  and  Gums. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N.  J. 

adjuster,  for  Chain  Deviceo. 

Hamachek  Mach.  Co.,  Kewaunee.  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 

BASKETS.  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

BEAN  SNIPPER. 

Chisholm-Ryder  Co.,  Niagara  Falls,  Y. 

BEET  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can¬ 
nery  Supplies. 

BELTS,  Carrier,  Rubber,  Wire,  etc. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

BOOKS,  on  Canning.  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry 
The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade.  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases.  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOTTLERS*  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Edw.  Ermold  Co..  New  York  City. 

Bottle  Screw  Caps.  See  Caps. 

BOXES,  Corrugated  Paper. 

U.  S.  Printing  &  Litho.  Co.,  Cincinnati,  Ohio. 

BOX  (Corrugated)  SEALING  MACHINES. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes.  Corrugated  Paper.  See  Cor.  Paper  Prod. 
BOXES,  Lug,  Field,  MeUl. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N._  J. 
Westminster  Machine  Works,  Westminster.  Md. 
BROKERS. 

J.  Harry  Cain,  Baltimore. 

Howard  E.  Jones  &  Co.,  Baltimore. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 
BURNERS,  Oil,  Gas,  Gasoline,  etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BY-PRODUCTS.  Machinery. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

Cabbage  Machinery.  See  Kraut  Mchy. 

CANNERS,  Fruits  and  Vegetables,  etc. 
California  Packing  Corp.,  San  Francisco. 

CAN  COUNTERS. 

Ams  Machine  Co.,  Max,  New  York  City. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  &  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Slaysman  &  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  Markers. 

CAN  SEALING  COMPOUNDS. 

Ams  Machine  Co.,  Max,  New  York  City. 

CAN  WASHING  MATERIALS. 

J.  B.  Ford  Co.,  Wyandotte.  Mich 


CANS,  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 

Phelps  Can  Co.,  B^timore. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

CANNERY  SUPPLIES. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc..  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 
CLEANERS  AND  CLEANSERS. 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc,,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers*  Machinery. 

Cleaning  Machines,  Can,  See  Can  Washers, 
CLOCKS,  Process  Time. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Chicaga 

CLOSING  MACHINES,  Open  Top  Cans. 

Ams  Machine  Ca,  Max,  New  York  City. 

E.  W.  Bliss  &  Co..  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  &  Co..  Baltimore. 

Coils,  Copper.  See  Copi>er  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
‘Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

COOKERS,  Continuous,  Agitating. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

Cookers,  Retort.  See  Kettles,  Process. 
COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORKING  MACHINES. 

Edw.  Ermold  Co.,  New  York  City. 

CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltinrare. 

Sprague-Sells  Corp.,  Chicago. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morr^,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  <3orp.,  Chicago. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

CORN  HUSKERS  AND  SILKERS. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chicago. 

United  Company,  Baltimore. 

Com  Mixers  and  Agitators.  See  Ooru  Oookar 
Fillers. 


CORRUGATED  PAPER  PRODUCTS  (Bexea, 
Bottle  Wrappers,  etc.). 

U.  S.  Prt.  &  Litho.  Co.,  Cincinnati,  O. 

Counters.  See  Can  Counters. 

Countershafts.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Bsdtimore. 

CRATES,  Iron  Process'. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

^nneberg  A  Sons  Co.,  Baltimore. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore, 

Cutters,  Corn,  See  Corn  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters.  String  Bean.  See  String  Bean  Mchy. 

CULTURES,  Inoculation. 

Strasburger  &  Siegel,  Baltimore. 


DECORATED  TIN  (for  Cans,  Caps,  etc.). 
American  Can  Co.,  New  York  City. 

ConUnenUl  Can  Co.,  New  York  City. 

Dies.  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 


Edw.  Renneberg  A  Sons  Co..  Baltimore. 
Slaysman  A  Co..  Baltimore. 

Employers’  Time  Checks.  See  Stencils. 

ENAMELED  BUCKETS.  PAILS,  Etc, 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Spragtie-Sells  Corp.,  Chicasro. 

Engine  Steam.  See  Boilers  and  Engini 
Enamel-Lined  Kettles.  See  Tanks. 


EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

Edw.  Renneberg  A  Sons  Co..  Baltimore. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A,  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Suppliw. 


FAfrrORY  TRUCKS. 

Chisholm-Ryder  Co..  Niagara  Falls,  N.  Y. 

A.  K,  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

fibre  containers  for  Food  (not  heriiiette> 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

U.  S.  Prt.  &  Litho.  Co.,  Cincinnati,  O. 

FIBRE  PRODUCTS,  Boxes.  Boxboards,  Eltc. 

U.  S.  Printing  A  Litho.  Co.,  Cincinnati,  Ohio. 
Fillers  and  Cookers.  See  Corn  Cooker-Fillers 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 

FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N,  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Filling  Machine,  Syrup.  See  Syruping  Mach. 

FINANCING  AND  WAREHOUSING. 

Guardian  Warehousing  Co.,  Chicago. 

Wakem  A  McLaughlin,  Chicago. 

FINISHING  MACHINES,  Catsup,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Friction  Top  Cans.  See  Cans,  Tin. 

Fruit  Graders.  See  Clean.  &  Grad.  Mchy.,  Fndt,. 
Fruit  Parers.  See  Paring  Machines. 

FRUIT  FITTERS  AND  SEEDERS. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Fruit  Freeses.  See  Cider  Makers’  Machinery.. 
Gasoline  Firepots.  See  Cannery  Supplies. 

GEINERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Cmp.,  Chicago. 

Generators,  Eleetile.  See  Motors. 
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GLASS-LINED  TANKS. 
SpraKue-Sells  Corp.,  Chicaco. 


Governors,  Steam.  See  Power  Plant  Equipment. 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Com  Huskers.  See  Corn  Buskers. 

Green  Pea  Cleaners.  See  Cl»n.  and  Gra^  Mchy. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Corn  Huskers. 


INOCULATION,  for  Peas,  etc. 


Strasburger  &  Siegel,  Baltimore. 

INSURANCE.  Canners’. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS.  Steam. 

Sprague-Sells  Corp.,  Chicago. 


kettles.  Copper,  Plain  or  Jacketed. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 


KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Barlin-Chapman  Co..  Berlin,  Wis. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 
A,  K.  Robins  &  Co.,  Inc..  BalUmore. 
Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 


KNIVES,  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp..  Chicago. 

kraut  CUTTERS. 

A.  K.  Robins  &  Co..  Inc..  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wis. 


LABELING  MACHINES. 

Edw.  Ermold  Co.,  New  York  City. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N.  J. 
Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chicago. 

W€itinin8tcr  Mach.  Works,  Westminster,  Md. 


LABEL  MANUFACTURERS. 


H.  Gamse  &  Bro.,  Baltimore. 

R.  J.  Kittredge  *  Co..  Chicago. 

National  Color  Printing  Co..  Baltimore,  Md. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co..  B^timw^ 

U.  S.  Printing  and  Litho.  Co.,  Cincinnati. 


LABORATORIES,  for  Analyses  of  Goods,  Etc. 

National  Canners  Assn..  Washington,  D.  C. 
Strasburger  &  Siegel,  Baltimore. 


LIMA  BEAN  RUBBERS. 

The  Scott  Viner  Co.,  Columbus.  O. 

Markers,  Can.  See  SUmpers  and  Maiicm. 
Marmalades,  Machinery.  See  Pulp  Maehlnary. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Xyars  Machine  Co.,  Salem,  N.  J. 

Borlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc..  Baltimore. 

Molasses  Filling  Machine.  See  Filling  Mach. 


OYSTER  CANNERS*  MACHINERY. 


Borlin-Chapman  Co.,  Berlin.  Wis. 

Edw.  Renneburg  A  Sons  Co.,  Baltimore. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 


Packers*  Cans.  See  Cans. 

Pails,  Tubs,  etc..  Fibre.  See  Fibre  Cont. 
Paper  Boxes.  See  Corrug.  Paper  ProdueU. 

PARING  MACHINES. 

Sindlair-Scott  Co..  Baltimora 


PASTE.  CANNERS*. 

Edw.  Ermold  Co.,  New  York  City. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N.  J. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven.  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landretb  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago. 

Washburn-WiUnn  Seed  Co..  Moseow,  Idaho. 


PEA  CANNERS*  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis.  _ 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus,  O. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N._Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co..  Columbus,  Ohio. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Fitters. 

PEELING  MACHINES. 

A  K.  Robins  A  Co..  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corpw  Chicago. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  etc.  See  Baskets. 
Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 

Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers*  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS*  MACHINERY. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PULP  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

SpraETue-Sells  Corp.,  Chicago. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Ams  Machine  Co.,  Max,  New  York  City. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

Slaysman  A  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Cany.  Sup. 

SALT  DlSTRIBirnNG  MACHINE. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N.  J. 

Sanitary  Cleaner  and  Cleanser.  See  Cleaning 
Comi>ounds. 

Sanitary  (open  top)  Cans.  See  (Tans. 

Sardine  Knives  and  Scissors.  See  Knives. 

8CALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  <3o..  Berlin,  Wis. 

Huntley  Mfg.  (To..  Brocton,  N.  Y. 

A.  K.  Robins  A  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottle.  See  Bottlers*  Mchy, 

SEEDS,  (Tanners*.  All  Varietlea. 

Associated  Seed  Growers,  Inc.,  New  Haven.  (Tonn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  BHstol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago. 

Washbum-Wilson  Seed  Co.,  Moseow,  Idaho. 

Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Machines. 

SHEET  METAL  WORKING  MA(THINERY. 
Ams  Machine  Co..  Max.  New  York  City. 

E.  W.  Bliss  A  Co..  Brooklyn.  N.  Y. 

Cameron  Can  Mchy.  Co..  Chicago.  III. 

Slaysman  A  Co.,  Baltimore. 

S’EVES  AND  SintEENS. 

Hun\..ey  Mfg.  Co..  Brocton.  N.  Y. 

Sinclair-Scott  Co..  Baltimore 


SILKING  MACHINES.  Corn. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sprague-Sells  Corp.,  Chicago. 

Sorters,  Pea.  See  Cleaning  and  Grading  Mchy. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sinclair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  Gen¬ 
eral  Agents. 

STAMPERS  AND  MARKERS. 

Ams  Machine  Co.,  Max,  New  York  City. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

Sprague-Sells  Corp.,  Chicago. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  (To.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  (To.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Tables,  Picking.  See  Canners*  Machinery. 

TANKS,  MeUl. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Slasrsman  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

TANKS.  Glass  Lined.  Steel. 

Sprague-Sells  Corp.,  Chicago. 

TANKS,  Wooden. 

Sprague-Sells  Corp.,  Chicago. 

TELEPHONE,  TELEGRAPH,  Quick  Sorvica. 
Amer.  Telephone  and  Telegraph  Co. — Everywhatai 
Teeters,  Can.  See  Can  Makers*  Maehlnary. 
Ticket  Punches.  See  Stencils. 

TIN  PLATE. 

American  Sheet  and  Tin  Plate  Co.,  Pittsburgh. 

TOMATO  CANNING  MAfTHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

TOMATO  PEELING  MACHINE. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  (To.,  Inc.,  Baltimore. 

Sprague-Sells  Corp..  Chicago. 

Variable  Speed  Countershafts.  See  Speed  Reg. 

VINERS  A  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wia. 
Scott  Viner  Co.,  Columbus,  Ohio. 

WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Co.,  Chicago. 

Wakem  A  McLaughlin.  Chicago. 

Washers.  Bottle.  See  Bottlers*  Machinery. 

WASHERS.  Can  and  Jar. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cani:.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  (To.,  Salem.  N.  J. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Scott  Viner  (To.,  Columbus,  O. 

Sprague-Sells  Corp.,  Chicago. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  Systems.  8es 
Tanks,  Wood. 

WYANDOTTE,  SaniUry  aeaner. 

J.  B.  Ford  Co.,  Wyandotte.  Mieh. 
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Judge  Syrupers 

Positive  Measure-High  Speed— Non-Spill 
Automatic  Disc-feed 

FOR 

Syruping  Fruits  and  for  Liquid  Filling 

E.  J.  JUDGE 

P.  O.  Box  238  ALAMEDA,  CALIF. 


Dependable  Seed 

IS  THE  FOUNDATION  OF  A 

Successful  and  Profitable  Pack 


A  Block  of  Pedigreed  Alaska  Peas  on  One  of  Our  Montana  Breeding  Farms 

Our  Intensive  Breeding  of  Parent  Stocks  Insures  Continuous  High  Quality. 
800  Acres  are  devoted  to  BREEDING  GROUND  operations. 

Distinctive  Service 

through 

Widespread  Planting  of  field  crops  in  various  States  which  gives 
strong  assurance  of  satisfactory  deliveries  on  contract  orders. 

Warehouses  advantageously  located  for  prompt  shipment  and  at 
minimum  transportation  costs. 

GROWERS  OF  ALL  KINDS  OF  SEEDS  THAT  CANNERS  USE. 

Associated  Seed  Growers 

Incorporated 
NEW  HAVEN,  CONN. 

Production  Branches  in  Ten  States, 


